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Buensuceso underscored the expansion 
of the Philippine tourism portfolio, which 
has diversified beyond traditional beach 
and dive tourism. This includes develop-
ing Muslim-friendly accommodation 
and Halal-certified kitchens – Philippines 
climbed to eighth spot in the 2025 Global 
Muslim Travel Index – and higher-spend-
ing segments such as golf tourism, and 
sports tourism.

To enhance the visitor experience, the 
DoT has established a 24/7 multilingual 
tourist assistance call centre, and is build-
ing approximately 100 Tourist Rest Areas 
nationwide to provide clean and secure 
spaces for travellers.

This national agenda is currently being 
showcased on the regional stage.

“Hosting the ASEAN Tourism Forum is 
a timely opportunity to demonstrate our 
country’s readiness to welcome travellers 
and partners from across the region,” said 
Maria Margarita Montemayor Nograles, 
chief operating officer, Tourism Promo-
tions Board Philippines.

“Through this event, we ensure equal 
promotional opportunities reach com-
munities across our country, an effort 
evident in our post-tours to destinations 
like Pampanga, Davao, and Palawan. This 
momentum will continue throughout the 
year as we host around 90 ASEAN dinner 
functions in Manila, Boracay, Cebu, Iloilo 
and other key destinations.”

ATF 2026
January 29, 2026  
Cebu, Philippines

By Rachel AJ Lee
The Philippine government is positioning 
tourism as a core pillar of national develop-
ment, aimed at driving inclusive economic 
growth through 2026 and beyond.

Verna Buensuceso, undersecretary, 
Philippine NTO head, Philippine Depart-
ment of Tourism (DoT), detailed how the 
sector’s momentum is central to the na-
tion’s broader development goals through 
a number of key initiatives.

In 2025, the Philippines recorded 6.5 
million foreign visitors and returning 
overseas Filipinos, generating an estimat-
ed 694 billion pesos (US$11.8 billion) in 
tourism revenue.

To increase high-value spending and 
simplify entry, the government has intro-
duced visa-free entry for Indian, Taiwan-
ese, and Chinese nationals. Other reforms 
include cruise passenger visa waivers, e-vi-
sas for remote workers, and a VAT refund 
scheme for tourists that will be launched 
later this year.

Recognising air travel as the backbone 
of an archipelago, the strategy also in-
volves opening more domestic routes, and 
longhaul connections to cities like Paris, 
San Francisco, and Brisbane. Domesti-
cally, expanded services are linking islands 
like Cebu to destinations such as Boracay 
to spread economic benefits across re-
gions, Buensuceso shared.

Buensuceso also highlighted the suc-

SM Hotels and Conventions Corp. (SM-
HCC) is doubling down on an integrated 
complex model designed to capture and 
keep the high economic impact contrib-
uted by business events delegates within a 
destination.

Walid Wafik, SMHCC’s senior vice 
president for operations, said: “At SM-
HCC, we view convention centres not as 
standalone facilities but as catalysts for 
broader economic growth. Our approach 
is straightforward: we don’t just build ven-
ues; we shape destinations.” 

This strategy, proven at the SM Mall of 
Asia complex, is now being scaled to up-
coming developments like SMX Seaside 
Cebu, where a 26-hectare integrated dis-

Chroma 
outlines next 
phase of 
expansion
Chroma Hospitality is entering its next 
phase of expansion with a trio of develop-
ments that signal both brand diversifica-
tion and scale, according to country man-
ager James Montenegro.

The group is currently operating more 
than 2,000 rooms and is targeting close 
to 3,000 rooms within the next five years, 
driven largely by fully owned develop-
ments rather than management contracts.

Leading the rollout is the debut of 
Grafik, Chroma’s first in-house lifestyle 
brand, launching in Baguio with a 256-
room property called The Pinehouse, 
located within the historic John Hay es-
tate. Positioned as a millennial-forward, 
experiential brand, the property is fully 
contactless and designed around open, so-
cial spaces. It is also built around curated 
touchpoints such as walking tours and 
wellness activities that connect guests with 
the estate’s natural setting. 

“It’s a little bit different from what we 
normally do, and that’s what excites us 
about it,” said Montenegro.

Chroma is also preparing to break 
ground on its next Crimson Hotels & Re-
sorts property in Clark in 2H2026.

The third pillar of Chroma’s expan-
sion is Chroma Beyond, a new loyalty 
programme designed to deliver instant 
rewards rather than long-term point ac-
cumulation. 

Together, the initiatives reflect Chroma 
Hospitality’s intent to scale deliberately 
while strengthening brand identity and 
guest experience across its growing Philip-
pine portfolio. – Stephanie Zheng

Philippines propels national 

progress with tourism growth

SMHCC doubles down on integrated districts

Key tourism initiatives, such as expanding transport networks and talent 

training, are aligned with broader national development goals

A bustling Philippine pavilion greets ATF 2026 
buyers and trade visitors; photo by Karen Yue

cess of the Philippine Experience Pro-
gram, which utilises cultural heritage and 
arts caravans to showcase regional diversi-
ty. To date, the programme has completed 
caravans across 34 provinces, 33 cities, and 
54 municipalities.

“The project was designed to be devel-
oped in close coordination with tour op-
erators, including national and local op-
erators, as well as online platforms. These 
efforts have successfully been translated 
into 66 tour packages,” she elaborated.  

Furthermore, the government has also 
institutionalised the Filipino Brand of 
Service Excellence, training over 412,000 
workers to ensure a consistent, world-class 
standard of hospitality rooted in seven 
core Filipino values.  

trict comprising retail, hospital-
ity, entertainment, and events 
will serve as demand engine for 
the entire region.

Walid noted that SMX Ma-
nila welcomed about 4.4 million 
guests recently, contributing 
to nearly seven million visitors 
across the nationwide network – 
levels that isolated venues rarely 
match. He attributed this success 
to large-scale events that generate a recur-
ring flow of people.

“Department of Tourism data shows 
MICE visitors spend over US$573 per 
day, roughly five times more than leisure 
travellers. In a standalone facility, much 

of that spend disperses across the 
city. In an integrated complex, it 
stays within the ecosystem, multi-
plying benefits across hospitality, 
retail, and lifestyle components,” 
Wafik explained.

According to Walid, today’s or-
ganisers favour streamlined logis-
tics and the convenience of a sin-
gle, fully integrated destination, 
where delegates can seamlessly 

transition from meetings to accommoda-
tion, dining, and leisure.

He told TTG Show Daily: “Our inte-
grated developments, from the dual-brand 
complex in Pasay to upcoming properties 
like Park Inn by Radisson SM City Das-

mariñas, are built around that expectation, 
creating a more compelling experience 
and stronger repeat business.”

The company has a five-year plan to 
increase its room inventory by over 50 
per cent – and progress is good. All new 
properties are in the Philippines, reflecting 
the company’s continued confidence in the 
destination.

In the pipeline are Park Inn by Radisson 
SM City Dasmariñas, targeted for 4Q2027; 
SM Olongapo Central and Laoag as well as  
a major dual-brand Radisson and Park Inn 
development at SM Seaside City in 2028; 
and SM City Sta. Rosa and an expansion 
for Park Inn by Radisson Davao in 2029. – 
Rachel AJ Lee

Walid: keep money 
flowing within the 
ecosystem
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In brief
Find ASEAN on Jeju Olle Trail
Ten commemorative benches – a symbol 
of friendship between the ASEAN group-
ing and South Korea – have finally been 
installed along the famed Jeju Olle Trail.

The Commemorative Ceremony: 
Completion of the 10 ASEAN Benches 
at the ASEAN-Korea Olle, hosted by the 
ASEAN-Korea Centre, was held at Parnas 
Hotel Jeju on November 11 last year. The 
ceremony also aimed to further promote 
South-east Asian travel into Jeju, and 
enhance cultural and tourism cooperation 
between Jeju and ASEAN. – Karen Yue

THAI’s first A321neo takes off
Thai Airways has entered a new phase of 
short- and medium-haul travel on Janu-
ary 22, 2026, as its first Airbus A321neo 
completed its inaugural commercial flight 
from Bangkok to Singapore.

The flight, TG413, marked more than a 
fleet upgrade, representing a milestone in 
the airline’s recovery following the com-
pletion of its court-supervised business 
rehabilitation triggered by Covid-19.

THAI will receive 31 other A321neo 
aircraft over the next three years, with  
16 due to be delivered this year. – Rachel 
AJ Lee

CrescentRating’s big move
CrescentRating, a specialist in halal travel, 
has become the first Singapore-based 
company to be admitted as an affiliate 
member of UN Tourism. According to 
chief executive and founder Fazal Bahard-
een, the membership provides access to 
events attended by governments and com-
panies, as well as opportunities to propose 
projects supported by UN Tourism under 
its Programme of Work (PoW) for affiliate 
members.

The company has received PoW ap-
proval for its Halal in Travel Gastronomy 
Summit, set for Johor Bahru in October, 
and a new glossary for halal tourism. 
– Caroline Boey

overseas partners for new itineraries, and 
demand is coming from repeat visitors 
who have already visited traditional des-
tinations like Langkawi and Genting and 
want new places.

“In addition, we have positioned Tio-
man and Redang Islands as more afford-
able alternatives to the Maldives for Indian 
holidaymakers and honeymooners.”

Jessica Koh, director, The Traveller Ma-
laysia, noted that millennials, in particular, 

are increasingly seeking experience-
led travel. The travel company is 

strong in the Indian and South-
east Asian inbound markets to 

Malaysia.
She shared that her com-

pany is working closely with 
the Sabah Tourism Board 

to promote the state’s na-
ture-based attractions, 

adding: “We are po-
sitioning Sabah as a 
hidden jewel of Ma-
laysia, discovering 

cultural tradition-
al warriors, thrill-
ing adventures 
and connecting 
with the nature 

and wildlife ex-
periences.”

She added that 

By S Puvaneswary
Malaysian inbound players are capitalis-
ing on the government’s ongoing nation-
wide Visit Malaysia campaign as well as 
improved access through visa-free entry 
for key source markets to further drive 
business.

Since December 2023, visa-free entry 
for nationals of China and India has sig-
nificantly lowered travel barriers while en-
hancing Malaysia’s competitiveness 
as a preferred destination.

Arokia Das Anthony, ex-
ecutive director, The Essence 
of Asia Tours & Travel, told 
TTG Show Daily that book-
ings for January 2026 and 
forward bookings for Feb-
ruary are “off the charts”.

He noted that with the 
visa-free policy, the 
company is now re-
ceiving FIT bookings 
from India with just 
a two- to three-day 
lead time, compared 
to three weeks or 
more previously.

He added: “The Vis-
it Malaysia campaign 
has had a clear impact. 
We have also introduced 
new destinations such 
as Ipoh and the Cam-
eron Highlands to the 
Indian market due 
to request from our 

Tour operators in Thailand are tapping 
into tertiary territories to ignite fresh ap-
peal in the country amid a noticeable shift 
in visitors’ travel demand and desire to 
steer well off the beaten track.

Edwin Briels, managing director of Ex-
ploration Travel Thailand, said he launched 
the company three years ago with the “aim 
of doing things differently” in response to 
the need for the nation’s industry to endure 
a “shake-up”.

“Now, we have agents and clients who 
are more educated about Thailand and are 
looking for real experiences, not the staged 
Thailand,” Briels said, adding that it is im-
portant for tour operators to seek out ter-
tiary destinations.

“We’re looking at more unexplored are-
as and how we can tell the story of that area 
to create unique itineraries. This paints a 
much nicer image of Thailand, as a lot of 
people now think of overtourism in some 
areas, like Phuket,” Briels said.

Itineraries include less explored destina-
tions such as Kaeng Krachan, Isaan, Chan-
thaburi, Sukhothai and Chiang Khong, 
which Briels said have piqued the interest 
of international tour operators that have 
grown tired of Thailand.

Inbound picks up pace

Intensive destination marketing leading up to Visit Malaysia 2026, friendly visa 

policies, and new itineraries are powering up arrivals into the country

Parts of Thailand less trodden are being highlighted; cycling in Isaan 

Koh: investing in 
community-led 

tourism experiences

New, deeper pathways into Thailand

her company has also seen more group 
and business events travel from the Phil-
ippines, which she attributes to a deeper 
market understanding of Malaysia’s key 
urban destinations, particularly Kuala 
Lumpur and Penang.

Koh has observed a broader trend 
among FITs – demand is spiking for off-
the-beaten-track destinations and com-
munity-based tourism experiences. To 
cater to this, her company is developing 
more experiential products across West 
Malaysia, including rural stays, heritage-
led itineraries, and community-driven ac-
tivities that allow travellers to engage more 
deeply with local culture and lifestyles.

She shared: “We believe community-
based tourism will gain further traction 
during this Visit Malaysia year and con-
tinue to grow beyond it, as travellers in-
creasingly seek more meaningful and im-
mersive experiences.”

Based on Trip.com’s booking data for 
1Q2026, Malaysia is among the five most 
popular outbound destinations for trav-
ellers from South-east Asia and China. It 
also ranks within the top 10 choices for 
visitors from Hong Kong, Taiwan, and 
South Korea, highlighting continued re-
gional and intra-Asian travel demand.

Stephane Thong, general manager, Trip.
com Malaysia, shared: “This year, Trip.com 
is focused on shining a spotlight on all that 
this country has to offer in support of Visit 
Malaysia 2026, and strengthening Malay-
sia’s growing appeal as a leading destina-
tion in the region.”
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Briels added that 
this also taps into the 
community develop-
ment element of tour-
ism, with the company 
working with locals 
to curate tours and 
experiences, as well 
as training them to 
be skilled guides and 
hosts.

“Two tour opera-
tors from Europe and 
one from the US said 
they stopped selling 
Thailand for 10 years 
because everyone is 
doing the same thing, but have come back 
because we’re doing something different,” 
Briels said.  

Matthew Clancy, general manager of 
Khiri Travel Thailand, also noted a shift 
in demand for destinations beyond Thai-
land’s main hotspots. “Travel, once again, is 
becoming more and more about the jour-
ney and less about the final destination,” he 
commented. 

“People want journeys that feel authen-
tic, personal, and exploratory rather than 

commercial or overdeveloped, and there 
seems to be a growing appetite for places 
that still feel real, where culture, nature 
and everyday life have not been shaped 
primarily around tourism.”  

Clancy cited Isaan, where a new Khiri 
Travel office has been launched in Khon 
Kaen to develop operations in the region, 
Lampang, Nan and Loei provinces, as well 
as Trang province and its islands, as des-
tinations Khiri is developing. – Marissa 
Carruthers
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Emerging cities take the lead

With travellers increasingly 
seeking experiences be-
yond traditional hubs, 
Agoda’s 2026 Travel Out-

look Report explores the emerging trends 
set to reshape Asian tourism. 

A rising middle class, streamlined visa 
processes, and expanding flight networks 
are shaping travel choices across Asia, with 
travellers increasingly looking beyond fa-
miliar hotspots. 

The report revealed that searches for ac-
commodation in secondary cities across 

Asia have grown 15% faster than in tradi-
tional tourism hubs over the last two years. 

Secondary destinations accounted 
for 34% of total accommodation search-
es on Agoda in 1H2025. In addition,  
43% of travellers cited lower costs as their 
top reason to explore these destinations, 
while unique local culture, special promo-
tions, and outdoor activities were also key 
motivations.

Ease of access is an important factor for 
travellers considering new destinations, 
particularly in India (91%), the Philippines 

Japan has seen a rise in interest for its secondary destinations, such as Takamatsu in  
Kagawa Prefecture (pictured)

Visual Generation/shutterstock

(89%) and Indonesia (80%). 
Governments across Thailand, Indone-

sia, Malaysia, Japan, and India are intensi-
fying efforts to diversify tourism through 
infrastructure upgrades and targeted re-
gional campaigns. 

To support these goals, platforms like 
Agoda are sharing data insights and digi-
tal marketing tools with destination mar-
keting organisations (DMOs), helping to 
connect rural properties and lesser-known 
locales with a global audience.

Diversifying accommodation supply is 
also important to meet traveller preferenc-
es and create new economic opportunities. 

Non-hotel options such as villas, apart-
ments and boutique guesthouses on  
Agoda have increased steadily from 2022 
to 2025, supporting immersive stays while  
allowing local property owners to enter 
the digital economy.

The report also highlights key strategies 
for industry partners in 2026: enhancing 
digital visibility with updated listings and 
reviews, using data insights for targeted 
marketing, and expanding offerings to  
include authentic cultural, culinary and 
outdoor experiences. 

By adopting these approaches, accom-
modation providers, local experience 
providers, DMOs and travel brands can 
diversify revenue, strengthen resilience, 
and deliver high-value experiences to  
travellers.

Andrew Smith, senior vice president, 

supply, Agoda, said: “Secondary cities are 
no longer hidden gems. They’re becoming 
the engine of travel growth across Asia. 

“Travellers want authenticity, value and 
a sense of discovery that the major hot-
spots cannot always deliver. This shift un-
locks real opportunity for local communi-
ties and for the partners who move early.  
At Agoda, our focus is straightforward 
– we equip our partners with the data, 
insights and digital tools they need to  
capture this demand and win in these 
emerging markets.”

Conducted in October 2025, the report 
drew on a survey of 3,353 Agoda custom-
ers from nine key Asia-Pacific markets 
(India, Indonesia, Japan, Malaysia, the 
Philippines, South Korea, Taiwan, Thai-
land, Vietnam).

Richie Chan/shutterstock

Agoda’s latest report outlines how data-driven marketing and technology are helping hotels  

and DMOs capture surging traveller demand in rural and secondary destinations

Travellers want 
authenticity, value and 
a sense of discovery 
that the major hotspots 
cannot always deliver. 
Andrew Smith
Senior vice president, supply  
Agoda
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Wellness pursuits

From government-led curation to private sector experience 

development, wellness tourism offerings in Asia-Pacific are flourishing, 

discovers TTG Show Daily reporters

Indonesia takes wellness route to 
high-yield markets
Indonesia’s Ministry of Tourism (MoT) 
is focusing on wellness tourism to attract 
high-value travellers and respond to the 
global trend towards health and wellness.

Rizki Handayani, deputy of industry 
and investment at the MoT, said develop-
ment in wellness and health tourism began 
in 2022. Yogyakarta, Solo, and Bali were 
identified for wellness investments.

These destinations offer distinct well-
ness activities. Yogyakarta and Solo have 
traditions in practices such as traditional 
massage, meditation, and herbal remedies. 
Bali provides a range of wellness options, 
including traditional healing, wellness re-
sorts, and organic cuisine.

The MoT aims to expand this by identi-
fying other potential wellness destinations 
and working with them to improve their 
offerings.

“Our goal is to position wellness as the 
primary reason for travellers to choose 
Indonesia as a destination,” said Rizki. 
She added that her office is working with  
the West Java regional government to 
identify development opportunities.

West Java is considered attractive due 
to the Sari Ater hot springs in Subang 
Regency and other hot spring facilities in 
Garut Regency. Plans are being made to 
introduce healing, detox, and fitness pro-
grammes in the region. West Java’s proxim-
ity to Jakarta and availability of workforce 
also make it a practical location for well-
ness tourism development.

Rizki noted that Indonesian wellness is 
linked to the country’s nature and culture, 
and encouraged other regions to explore 
wellness development.

She explained that Indonesian wellness 
includes traditional treatments and herbal 
medicine, known locally as jamu, as well as 
cultural elements.

“Traditional dance movements, with 
their inherent spiritual meaning, and 

sound healing, are part of the Indonesian 
wellness experience,” she said.

She also sees potential for science-
backed programmes, such as anti-aging 
treatments and medical rehabilitation, to 
be established in the country.

A challenge for Indonesia’s wellness 
tourism is the shortage of travel agents 
and destination management companies 
(DMCs) experienced in creating com-
prehensive wellness trips, noted Rizki. To 
address this, the MoT is promoting col-
laboration between wellness providers 
and travel agencies to develop wellness 
packages.

The MoT led local wellness providers 
and destinations to Expo 2025 in Osaka, 
Japan, to showcase Indonesia’s wellness of-
ferings.

Then in September 2025, the annual 
International Tourism Investment Forum 
2025 was held in Bali with wellness as its 
theme, highlighting efforts to promote the 
country’s readiness for wellness tourism. 
– Mimi Hudoyo

Singapore builds wider scope of 
wellness offerings
Singapore Tourism Board is shining a 
brighter spotlight on the city-state’s well-
ness tourism offerings, ranging from the 
variety of wellness events that are being 
built into the country’s annual calendar 
and science-backed wellness and longevity 
experiences to wellness hotels that are at-
tractions in their own right.

The NTO’s chief executive Melissa Ow 
shed light on this wellness approach dur-
ing Singapore’s Tourism Industry Confer-
ence 2025 in April last year.

She pointed out: “Singapore has a 
unique value proposition, as a city in na-
ture offering urban wellness experiences 
safeguarded by high standards. The poten-
tial is immense and we will work to capital-
ise on this burgeoning segment.”

Visitors to Singapore can choose to 

partake in many wellness events and ac-
tivities. The Klook Wellness Weekend 
that took place in February 2025 was one 
such example. Travel platform Klook took 
over Singapore’s stylish enclave Duxton 
Hill with the event on February 22 and 
23, 2025, offering visitors more than 60 
wellness experiences, from cold plunges 
and meditative sound baths to Traditional 
Chinese Medicine workshops. The event 
was Klook’s nod to the rising demand for 
wellness and restorative travel experiences.

Sarah Wan, general manager of Indone-
sia, Malaysia, and Singapore at Klook, told 
TTG Show Daily: “Travel data from Glob-
al Web Index shows that across South-east 
Asia, more than half (57 per cent) of mil-
lennials and Gen Z prioritise relaxation 
as a factor when deciding on their desti-
nation, underscoring the growing impor-
tance of wellness during travel.

“We’ve observed an uptick in demand 
for wellness and health experiences. Glob-
ally, our platform data shows that book-
ings for such experiences doubled in 2024 
compared to the previous year, along with 
a 69 per cent increase in platform visits, 
indicating rising interest from travellers in 
the wellness space.”

Ow shared that STB would deepen ef-
forts to introduce more offerings through 
wellness centres, such as an integrated 
wellness centre by PowerMoves featur-
ing fitness classes, aesthetics and wellness 
workshops that opened in Dempsey in 
April.

She added that science-backed wellness 
and longevity experiences have the poten-
tial to attract sizeable visitor spend and 
drive repeat visits to Singapore.

Ow also sees “good opportunities” in 
using wellness hotels to attract health-fo-
cused travellers to Singapore. – Karen Yue

Phuket scores first Clinique  
La Prairie wellness resort
Montara Hospitality Group, owner and 

operator of the luxury resort Trisara in 
Phuket, Thailand, formed a partnership 
with Swiss wellness specialist Clinique La 
Prairie to jointly launch a new health re-
sort in the popular holiday destination.

Set to open in central Phuket in mid-
2026, the new Tri Vananda resort will 
house South-east Asia’s first and only Cli-
nique La Prairie wellness facility. It will  
also feature exclusive pool villas and a sur-
rounding residential community.

Wellness facilities at Clinique La Prairie 
at Tri Vananda will include a medical cen-
tre with diagnostic equipment, an Olym-
pic-size swimming pool, a wellness restau-
rant for personalised nutrition, a well-being 
centre, and a mindfulness centre.

Montara Hospitality Group CEO Kit-
tisak Pattamasaevi told TTG Show Daily: 
“It’s a project that we feel is timely and will 
hopefully put Phuket and Thailand on the 
global stage in regards to wellness tourism.”

He added that the health facility will 
also “bring a science-backed wellness life-
style approach to Phuket”.

Kittisak said his company has long rec-
ognised a “great business opportunity in 
wellness because Thailand was already a 
destination for medical tourism”.

“There was also a mega global trend of 
people living longer. We believe that lon-
gevity is one thing, and quality of life is 
another – there has to be focus on health 
span, not just life span,” he added.

“Since Thailand already has a great 
medical tourism reputation, then wellness 
tourism is just a natural next step for the 
country. But more than that, my family 
has our own story about overcoming chal-
lenges in life through resetting and taking 
better care of ourselves. 

“My father, the chairman of Montara 
Hospitality Group, for example, had to 
overcome the financial crisis of 1997 and 
the 2005 tsunami. He did it through medi-
tation and mindful living. He is a firm be-
liever in cognitive well-being.”

The chairman’s belief in mindful living 
has inspired Tri Vananda to adopt cogni-
tive well-being as one of its unique well-
ness offerings.

“We are using our personal experi-
ence with hospitality and wellness to cre-
ate something that responds to the global 
trend,” remarked Kittisak. – Karen Yue

From left: Clinique La Prairie at Tri Vananda will open in 2026;  Parkroyal Collection Pickering adds wellness appeal to Singapore’s tourism story
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Reshaping tourism flow

With Greater Mekong 

Subregion tourist 

numbers expected to 

surpass 85 million by 

2027, smart visitor 

management is crucial to 

protect cultural heritage, 

reduce environmental 

impact and enhance 

visitor experience.  

By Marissa Carruthers

T he Greater Mekong Subregion 
(GMS) is anticipating a visitor 
surge in the coming years – from 
72 million in 2019 and 65 million 

in post-Covid 2023 – to reach a predicted 
excess of 85 million by 2027, according to 
the Mekong Tourism Coordinating Office. 
This projection has highlighted the impor-
tance of visitor management to protect the 
environments and communities that call 
GMS destinations home.

“What happens when visitors love a 
place too much? We see overflowing waste, 
overcrowding and communities push-
ing back against tourists. That’s why visi-
tor management is key to saving what we 
love,” said Chumpol Musiganont, deputy 
director-general of the Designated Areas 
for Sustainable Tourism Administration in 
Thailand.

Speaking at the Mekong Tourism Fo-
rum in Luang Prabang, Laos in June, Musi-
ganont added: “Poor experience leads to 
fewer return visits, while effective manage-
ment enhances quality, protects heritage 
and ensures community equity.” 

Common techniques
Musiganont pointed to tools used to con-
trol impacts and enhance visitor experi-
ence. Zoning and spatial planning is a 
common technique, where specific zones 
are designated for activities, such as tour-
ism, conservation or residential use. 

Timed entry and booking systems, in-
cluding advance reservations and ticket 
quotas, can be effective in managing visi-
tor flow during peak periods. Additionally, 
digital tools are proving key, such as smart 
visitor monitoring using apps or Internet 
of Things sensors, to track visitor numbers, 
patterns and behaviours.

“This is a good way to learn how many 
people there are and where congestion oc-
curs,” said Musiganont, adding that data 

Wat Phra That Doi Suthep welcomes millions yearly

Phu Kradueng National Park adopts smart management to protect trails and wildlife

can help with informed decision-making 
and planning.

Thailand has been able to better manage 
tourist flows with the QueQ app, which 
allows visitors to reserve entry to popular 
attractions and venues. To date, at high de-
mand sites, QueQ has reduced the average 
waiting time by 38 per cent.  

A code of conduct for tourists is also 
essential for visitor management. Musi-
ganont recalled how massive Chinese 
inbound volumes to Thailand earlier had 
resulted in friction between visitors and 
residents. 

He said: “Thai people complained about 
improper behaviour. That happened be-
cause they (the tourists) were never in-
formed about how to conduct themselves. 
Foreigners must be informed of the code 
of conduct.”

Finally, he recommended involving lo-
cal communities. “Engaging local residents 
in decision-making and benefit-sharing, 
while fostering stewardship and cultural 
integrity is important to gain local sup-
port,” he stated.

Easing congestion in Thailand
The small mountain of Doi Suthep in 
Chiang Mai province, Thailand is sur-
rounded by a national park and is home 
to the famed Wat Phra That Doi Suthep 
Buddhist temple. This destination receives 
millions of visitors annually. 

Visitorship  surges especially on week-
ends and during religious festivals, leading 
to parking issues, littering and noise. 

“The visitor experience and site integ-
rity were under pressure. Many who had 
to wait in one place felt upset and com-
plained,” Musiganont said. 

A raft of actions was introduced. This 
included enforcement of one-way traffic, 
zoning, regulation of vendor stalls, and 
installing signs and behavioural guidance 

encouraging quiet and respectful conduct 
in sacred areas. 

It also trialled the QueQ app, which re-
duced waiting times during busy periods 
by 32 per cent. During the trial period, all 
of these tools combined reduced temple 
congestion by 40 per cent and complaints 
by 50 per cent, while increasing visitor sat-
isfaction by 27 per cent, according to Chi-
ang Mai Tourism Office.

Thailand’s Phu Kradueng National Park 
is now working on strategic visitor man-
agement. It is popular with visitors hiking 
the 5.5km trail to camp overnight at its 
summit. The large volume of visitors re-
sults in up to 180kg of waste dumped daily 
at the summit, which attracts elephants. 
Trails are also erodied, making it inacces-
sible to the elderly and disabled. Further-
more, congestion issues are common on 
weekends. 

To overcome this, the park has unveiled 
ambitious plans to introduce a cable car 
system and shuttle hub. App-based queu-
ing and reservation systems will be intro-
duced, as well as visitor zoning and capaci-
ty control, and wildlife and visitor tracking 
tools.

The project is currently under Environ-
mental Impact Assessment, but predicted 
benefits include reduced trail erosion and 
improved waste management, minimising 
wildlife disturbance, and increased access.

Musiganont said: “Visitor management 
isn’t about limiting tourism, it’s about shap-
ing it. Smart tools, like zoning and digital 
queuing, are already making a difference.”

He urged GMS tourism leaders to invest 
in capacity-based infrastructure, such as 
smart queuing and controlled access, en-
gage local communities as custodians and 
co-designers, support legal reform and 
policy innovation that enables sustainable 
solutions in protected areas, and use data 
to guide action.

N
akornthai/shutterstock

lem
aret pierrick/shutterstock

ATF26_DAY2_p10_Feature_Reshaping_Tourism_mtfc_Dec23KY.indd   10ATF26_DAY2_p10_Feature_Reshaping_Tourism_mtfc_Dec23KY.indd   10 19/1/26   11:02 AM19/1/26   11:02 AM





12 • JANUARY 29, 2026 ASEAN TOURISM FORUM

... we’re moving toward 
plant-based solutions: 
bamboo, rattan, recycled 
wood products, and cross-
laminated timber.
Patrick Keane 
Founder, Enter Projects Asia

Time machine
Hotels today can be 

mini time capsules – 

offering a past steeped 

in heritage, a present 

grounded in nature 

and local immersion, 

and a future powered 

by wellness and 

sustainability – 

proving that a single 

property can be both 

a custodian of history 

and a blueprint for 

what’s to come, writes 

Anne Somanas

In 2025, hotels are no longer just 
places for weary travellers to rest 
and refuel; in the hands of visionary 
designers, they have become vessels 

for time travel – liminal spaces where past 
legacies, present-day narratives, and future 
ambitions converge.

Lobbies double as living rooms for lo-
cals and guests alike. Landscapes are con-
ceived as wellness infrastructure. Archi-
tecture blurs the lines between nature and 
the built world, all while keeping one eye 
firmly on the decades ahead.

Past: Cultural revival as a portal  
to history
At Dusit Central Park, Bangkok, Thailand, 
a flagship restoration in collaboration 
with Thailand’s Silpakorn University – re-
nowned for its arts heritage – sets a bench-
mark for living history. 

Led by Dragon Company with interi-
ors by André Fu Studio, the rebuild of the 
group’s 1970 property, described by Dusit 
Thani’s group CEO Suphajee Suthumpan 
as “deeply personal”, preserves original el-
ements, from the iconic spire to cultural 
motif pillars, while upgrading comfort and 
sustainability. 

Balconies have been replaced with bay 
windows so guests can enjoy panoramic 

 Ceilings for the lobby and conference facilities at the newly-opened South Palms Resort and Spa Panglao - MGallery Collection in Bohol are built with rattan, an abundant, tactile natural material

views of Lumpini Park shielded from city 
pollution, while the mixed-use complex 
also houses a new retail centre and the larg-
est urban rooftop park in the city centre.

Aman Nai Lert Bangkok in Thailand – 
opened in April 2025 – also takes history 
as a key reference. It integrates the historic 
Nai Lert Park Heritage Home – built by 
Phraya Bhakdinorasreth “Nai Lert”, a vi-
sionary entrepreneur who helped shape 
modern Bangkok – into a serene ultra-lux-
ury sanctuary anchored by a century-old 
Chamchuri tree at its centre. 

“Nai Lert’s rich heritage provided an in-
credible foundation for this project. Our 
goal was to honour this legacy and Thai 
culture in a modern, timeless way along-
side Aman’s renowned design DNA, de-
veloped over three decades,” shared Jean-
Michel Gathy, principal and founder of 
Denniston. 

Heritage revival is not limited to bricks 
and mortar. At InterContinental Danang 
Sun Peninsula Resort, the Bill Bensley 
Digital Design Tour, launched in January 
2025, adds an immersive high-tech twist, 
guiding in-house guests via smart devices 
through the designer’s inspirations from 
Vietnamese culture, nature, and heritage 
across four themed levels – as if Bensley 
himself were guiding them through.
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FEATURE

Enter Projects Asia’s Kaiyan Wellness Farmacy is pioneering light‑based therapies and integrative design to redefine wellness hospitality

Present: Nature-positive, 
community connected design
In the present, hotels ground guests in 
place through nature-positive and com-
munity-connected design. 

“Guests seek more than accommoda-
tion; they desire immersive narratives that 
connect them to the local culture,” said 
Stéphane Lasserre, HKS studio practice 
leader for hospitality, who champions bio-
philic and place-based design. 

“Hotel design has shifted from stylised 
representations of place to deeply authen-
tic, destination-rooted experiences,” he 
added.

HKS, which has worked on mega-
projects, such as Resorts World Sentosa 
Island Master Plan (2019) and Shanghai 
West Bund Mandarin Oriental Hotel and 
Convention Center (2028), today applies 
circular systems, AI modelling, and com-
munity collaboration to ensure spaces give 
more than they take – socially, ecologi-
cally, and economically.

Patrick Keane, founder of Enter Projects 
Asia, identified three trends driving hotel 
design today: new locations, including 
new markets and new destinations; going 
local – engaging community & commu-
nity arts and crafts; and barefoot luxury, or 
sustainable eco-luxury.

He noted that post-pandemic, nature-
driven concepts have moved from niche to 
mainstream, and that even “the most con-
servative design briefs” now include refer-
ences to nature’s materials.

“Before the pandemic, the ideas of well-
ness and plant-based sustainability and 
community engagement and going local 
were all niche concepts. But now, they’ve 
become mainstream concepts that every-
body has to somehow engage in to have 
that relevance or risk looking completely 
out of date,” he noted.

“All our ceilings for the lobby and con-
ference facilities at the new South Palms 
Resort and Spa Panglao-MGallery Collec-
tion in Bohol (the Philippines) are cloud-
like patterns made from one-kilometre of 
rattan – saving over one-kilometre of plas-
tic and toxic materials by a simple move of 
switching to an abundant, tactile natural 
material,” Keane said.

He defined three “flavours” of genuine 
sustainability impact: performance (en-
ergy efficiency, passive cooling), arts and 

crafts (low-impact, local materials), and 
biophilic design (organic forms and plant 
integration), noting that certifications 
have now modernised this concept.

Keane cautioned against tokenism – 
such as eliminating plastic straws, but 
placing plastic furniture around the pool 
– and championed early design decisions 
that truly reduce impact.

For Siriporn Sririam, a biologist and na-
ture conservationist serving as senior pro-
ject officer, Thailand & regional at Agence 
Française de Développement (AFD), 
nature-positive tourism means rethinking 
hotel design to actively protect biodiver-
sity – from property design that reduces 
impact to coastal areas, to beachfront ho-
tels that actively reduce light pollution to 
support turtle nesting.  

Thoughtful menu design plays a part 
too, such as a 2024 project at Jaras Res-
taurant, InterContinental Phuket Resort, 
where a partnership with WWF Thailand 
brought invasive species like blackchin ti-
lapia into a zero-waste fine-dining menu 
to drive ecological balance.

Future: Wellness as a bridge to 
longevity
Today’s hotel narrative also extends into 
the future, where technology-integrated 
wellness and sustainability become dual 
bridges to future-proofing both people 
and the planet. 

“Wellness has transcended the tradi-
tional spa to become an intrinsic element 
woven throughout the entire hotel expe-
rience,” explained Lasserre, adding that 
HKS, with assistance from its research 
team, incorporates scientifically backed 
principles of brain wellness and emo-
tional design, curating rooms to evoke 
specific emotions through thoughtful se-
lections of furniture, fittings, and natural 
materials.

Robert Day, HKS studio leader for mas-
ter planning and landscapes, pointed to 
the emergence of integrative wellness.

“Luxury properties are increasingly of-
fering an expanded suite of wellness fa-
cilities – including world-class healthcare 
capabilities – while retaining the comfort, 
aesthetics, and service standards of a luxu-
ry resort,” he said.

He anticipates more high-end retreats 
that seamlessly integrate advanced treat-

ment facilities into their environments, 
creating transformative sanctuaries where 
guests can invest in preventative health, 
longevity, and lifestyle renewal within an 
elevated travel experience.

Wanviput Sanphasitvong, a physician 
at VitaLife Scientific Wellness Center and 
Bumrungrad International Hospital, ech-
oed these observations, noting that well-
ness travellers are increasingly seeking 
proven results and “want to get younger by 
staying in these (wellness) hotels”.

The Siro brand, billed as the world’s 
first fitness and recovery-themed hotel, 
designed by LW Design Group in Dubai’s 
One Za’abeel, exemplifies this shift. 

“Our vision was to design not just a 
hotel, but a comprehensive wellness eco-
system where every element enhances the 
guest’s journey toward optimal health,” 

Today’s hotel designers simultaneously hold the past, present and future in mind, encapsulating 
them all in one stay; HKS’s Stéphane Lasserre (left) and Robert Day, pictured

said Pooja Shah-Mulani, LW’s creative 
managing partner.

Keane foresees a “plant-based revolu-
tion” in building materials that mirror sus-
tainability trends across industries. This 
will result in tactile spaces that feel alive. 

“We see ourselves as part of this shift. 
The Industrial Revolution, more than 200 
years ago, transformed construction with 
steel. Now, I believe we’re moving toward 
plant-based solutions: bamboo, rattan, 
recycled wood products, and cross-lami-
nated timber. That’s the direction I see the 
industry taking,” he stated.

Lasserre noted “future-proofing” as a 
key trend, where hotel spaces are designed 
to remain relevant for decades, while Day 
said the rise of bleisure would result in 
ever more liminal spaces that could transi-
tion seamlessly between work and play.
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MALAYSIA

Unwavering ambitions

Malaysia is firing up 

marketing efforts, 

infrastructure upgrades 

and smoother 

immigration process to 

hit tourism targets.

By S Puvaneswary

M
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Malaysia is targeting 47 mil-
lion international tourist 
arrivals this year in conjunc-
tion with the year-long Visit 

Malaysia 2026 campaign, which will con-
tribute some RM329 billion (US$79.9 bil-
lion) in tourism receipts.

Towards this goal, the government has 
allocated RM500 million to support the 
campaign, including RM60 million for 
promotional incentives, marketing and or-
ganising tourism, and cultural events.

Prime minister Anwar Ibrahim an-
nounced a significant investment in Ma-
laysian tourism, including RM50 million 
in matching grants to encourage charter 
and international flights. 

Additionally, the government has allo-
cated RM25 million from 2026s national 
budget to improve tourism infrastructure 
and preserve UNESCO heritage sites, such 
as Mulu National Park, Lenggong Valley, 
and Forest Research Institute Malaysia’s 

Forest Park. 
Minister of tourism, arts and culture 

Tiong King Sing said: “Visit Malaysia 
2026 is not just about welcoming visitors 
but about giving the world a reason to re-
member Malaysia. This campaign aims to 
create pride and prosperity for the people 
of Malaysia, while leaving behind a legacy 
of unity, resilience and vision for future 
generations.”

He stated that the true value of tourism 
lies not just in statistics, but in the ability 
to convert Malaysian heritage into a na-
tional strength, integrate tourism into the 
people’s economy, and ultimately, forge 
Malaysia into a globally-recognised brand 
that inspires pride.

To facilitate smoother entry for inter-
national travellers, Malaysia has expanded 
the use of autogate immigration clearance 
at Kuala Lumpur and Penang airports to 
citizens from 63 low-risk countries, in-
cluding all South-east Asian nations. The 

automated system allows passengers to 
scan their passports and clear immigra-
tion within 10 to 15 seconds, significantly 
reducing wait times.

With improved access and strong gov-
ernment backing, tourism players are 
gearing up to capture new demand. 

Among Kuala Lumpur’s latest luxury 
additions is the 410-key Hyatt Regency 
Kuala Lumpur at KL Midtown, which 
opened in August 2025. The hotel features 
306 guestrooms and 104 one- and two-
bedroom serviced residences, blending the 
comforts of home with five-star sophisti-
cation. Its facilities – including expansive 
event spaces, a wellness floor, and curated 
dining concepts – cater to both business 
and leisure travellers.

Its general manager, Till Martin, said 
the hotel is aligning closely with Tour-
ism Malaysia to design campaigns and  
packages that complement the national 
tourism drive. 

“We see Visit Malaysia 2026 as an in-
credible opportunity to showcase not just 
our hotel, but Kuala Lumpur’s renewed 
energy as a global destination,” he shared.

“As a new entrant to Kuala Lumpur’s 
competitive hotel scene, we are actively 
building brand awareness. Our team will 
be attending major international travel 
tradeshows to introduce the property to 
global partners and media.”

Meanwhile, in Sabah, Borneo Nature 
Tours will expand its flagship Borneo 
Rainforest Lodge to tap Asian markets in-
cluding China, India, Korea and Japan.

Its director of sales, Alven Lim, said: 
“Our goal is to diversify the lodge’s pre-
dominantly European visitor base and 
raise awareness of Borneo’s biodiversity 
and conservation efforts among Asian 
travellers.”

Local stakeholders  
gear up for Visit Malaysia 2026;  
Kuala Lumpur pictured

This campaign aims 
to create pride and 
prosperity for the people 
of Malaysia, while leaving 
behind a legacy of unity, 
resilience and vision for 
future generations.
Tiong King Sing
Minister of tourism, arts and culture,
Malaysia
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MYANMAR

Myanmar’s tourism sector 
continues to be plagued 
with international fears 
over safety and security.

International arrivals continue to drop,  
although small glimmers of hope are being 
pinned on emerging markets from Eastern  
Europe.

While the Ministry of Hotels and Tour-
ism has not officially revealed tourism tar-
gets for 2025, according to its latest figures, 
during the first 10 months of 2025, Myan-
mar welcomed more than 809,000 foreign 
visitors, mainly from China, Thailand and 
South Korea.

Sammy Samuels, founder of Myanmar 
Shalom Travels, referred to the tourism sit-
uation as “challenging”, adding that while 
overall arrivals are still lower compared to 
pre-2020 levels, there is “some increase” in 
regional travellers and small private tours.

“Despite continuing challenges, in 2025 
there was some partial rebound, mostly 
driven by domestic tourism, regional trav-
ellers and some interest from international 
visitors”, Samuels said, adding he is “cau-
tiously optimistic for 2026”.

 Samuels stated that his company ex-
pects to see interest from Eastern Europe-
an markets, such as Poland, Czech Repub-
lic, Hungary and Romania. He referred to 

this as “one of the most interesting emerg-
ing markets for Myanmar in 2026 – curi-
ous travellers with a strong interest in cul-
tural destinations”.

Phyoe Wai Yar Zar, managing direc-
tor of DTH Myanmar, added that there 
may be “moderate recovery” in 2026, with 
neighbouring Asian countries, such as 
Thailand, China, India and South Korea, 
as well as select Western markets, includ-
ing Spain, Portugal and Russia.

He also expressed cautious optimism 
for 2026. “While Myanmar’s tourism sec-
tor faced ongoing challenges in 2025 due 
to international travel advisories, it 
also demonstrated modest resil-
ience, driven by a gradual re-
bound in arrivals from Asian 
markets.” 

Samuels said the big-
gest issues continue to 
be around safety and  
political stability. “Inter-
national travel advisories, 
reduced flight connectiv-
ity, both international and 
domestic, and limited 
global marketing 
also contribute to 
lower visibility,” 
he added.

However, Phyoe Wai Yar Zar said the 
tourism landscape is showing “encourag-
ing” signs of activity, with local investors 
playing a leading role. “New hotels are be-
ing acquired and developed, while restau-
rants and bars are opening. 

“This momentum reflects confidence in 
the sector’s long-term potential and dem-
onstrates how local entrepreneurship is 
driving growth and diversification in hos-
pitality and leisure services,” he added.

However, another tour operator who 
asked to remain anonymous, painted a 
grimmer picture. He said in 2025, the 

company has received four or five interna-
tional bookings, mostly from relatives of 
expats living in Myanmar.

During a visit to Inle Lake, he said 
workers reported an average of five visits a 
day to the once-bustling tourist site. “Many 
countries have travel advisories in place, 
and even if people do come, the atmos-
phere is very different than before. A lot of 
people are in distress,” he stated.

“Visitors also have to be flexible as the 
situation can change very quickly. Infra-
structure is not good, flights are limited, as 
are the internet and electricity.”

Glimmers of hope
Despite ongoing safety concerns, Myanmar’s tourism sector is resilient, driven by emerging interest from 

Eastern Europe and steady arrivals from key Asian markets. By Marrissa Carruthers
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Regional gains and local investment are driving Myanmar’s modest tourism sector

While Myanmar’s tourism sector 
faced ongoing challenges in 2025 due 
to international travel advisories, it 
also demonstrated modest resilience, 
driven by a gradual rebound in arrivals 
from Asian markets.
Phyoe Wai Yar Zar
Managing director, DTH Myanmar

Jacktam
rong/shutterstock

ATF26_DAY2_p16_Destination_MMR_edited_RL_Jan5_KY_FINAL.indd   16ATF26_DAY2_p16_Destination_MMR_edited_RL_Jan5_KY_FINAL.indd   16 15/1/26   1:35 PM15/1/26   1:35 PM



17 • JANUARY 29, 2026 ASEAN TOURISM FORUM

SINGAPORE

flights between the two destinations,” he 
explained.

Furthermore, regional travellers who 
missed major events such as the Singapore 
Grand Prix are expected to show renewed 
interest, driven by pent-up demand, in re-
curring major events next year.

Ong noted that alongside Disney Cruise 
Line, Princess Cruises’ Sapphire Princess 
and Diamond Princess, will once again 
homeport in Singapore from 2026. 

This marks the return of Princess Cruis-
es since 2019, which could attract even 
more overseas visitors who are interested 
in fly-cruise experiences and encourage 
them to explore Singapore.

Darren Tan, managing director, World 
Express, shared that the DMC is curating 
off-the-beaten track experiences for its 
traditional US and European customers, 
who are getting younger.

World Express offers programmes for 
foodies, tours to various neighbourhoods, 
as well as diversity, equity, and inclusion 
(DEI)-focused group tours to Enabling 
Village, a community space in Singapore 
designed to be inclusive for all. Guides 
include those with disabilities or who are 
neurodivergent, Tan added.

The destination head of another DMC, 
who requested anonymity, believes Singa-
pore needs a campaign to address its status 
as a global tourism city and to correct the 

Exciting times ahead
With a much-anticipated cruise line, a new live music venue, and other novel 

attractions, Singapore shows it can continuously offer something fresh for 

visitors. By Caroline Boey
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Singapore continues to refresh its 
appeal with destination-exclusive 
experiences, new products and 
curated off-the-beaten track tours 

that show a different side of the city to woo 
visitors in 2026.

Banking on its reputation for safety and 
diverse offerings, Jean Ng, assistant chief 
executive, experience development group, 
Singapore Tourism Board (STB), said visi-
tors can look forward to new cruises, in-
door and outdoor nature-themed attrac-
tions, and live entertainment.

Commenting on the upcoming maid-
en voyage of Disney Adventure, marking 
Disney Cruise Line’s first homeport in 
Asia, she stated: “Cruising has always of-
fered strategic value to Singapore. (The 
Disney Adventure) is expected to cata-
lyse fly-cruise demand, attracting more  
international visitors to cruise from  
Singapore, adding a new dimension to our 
destination.”

Existing attractions have also seen en-
hanced areas. Mandai Wildlife Reserve has 
opened Curiosity Cove, an indoor nature-
based immersive playscape for children 
aged 12 and below, while Exploria, a fully 
immersive and interactive multimedia 
edutainment experience, is described as 
a “journey beyond wilder boundaries to 
explore real-life phenomena in hyper-
natural environments across five wildlife 

themed worlds”.
The second phase of Rainforest Wild, 

Singapore’s fifth zoological park, will fea-
ture diverse landscapes of the Afro-Trop-
ical region and Madagascar. 

Ng pointed out that Mandai Wildlife 
Reserve is the first park in Asia to inte-
grate adventure elements into its design,  
and the immersive experience will com-
bine aerial adventure activities with wild-
life observation.

Elsewhere in Singapore, a new venue 
expected to open this year is Grange Road 
Event Space, a 3,000-capacity live music 
venue built to host international touring 
acts and local artistes. 

“As Live Nation’s first live music venue in 
South-east Asia, developed in partnership 
with Lendlease Global Commercial REIT 
and supported by STB, it will also serve as 
an incubator for emerging musical talent, 
providing a platform for aspiring artistes 
on both national and international stages,” 
commented Ng.

When asked about key source markets 
in 2026, Dominic Ong, chairman - in-
bound and surface transport, National As-
sociation of Travel Agents, foresees China 
will continue to perform strongly.

“Singapore is known to be a safe and 
green country. In addition to the ease of 
communication – where many locals able 
to speak Mandarin – there are also many 

perception it is expensive.
He pointed out Singapore should mar-

ket its way of life and lifestyle, even its back 
streets.

It is also time, he added, to explore new 
markets in Africa, where new economies 
are growing, and to offer these visitors ease 
of entry.

Singapore plans to enhance existing attractions, as well as develop exclusive experiences, new products and curated tours

Cruising has always 
offered strategic value  
to Singapore.
Jean Ng
Assistant chief executive, 
experience development group,
Singapore Tourism Board
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