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By Caroline Boey The inaugural China Business Event 
Federation (CBEF) Forum, organised by 
the two-year-old association in 
conjunction with IT&CM China, 
reaffirmed the growing power 
of Asian association meetings 
and corporate incentives.STEM, or science, technol-ogy, engineering and math, is driving growth, said Mike Williams, senior partner Gain-

ingEdge and industry con-sultant specialist, in a trends keynote address yesterday. Based on ICCA’s findings, Asia’s mar-
ket share of association meetings has 
risen from eight per cent to 19 per cent 
from 1963 to 2017.He described association meetings as 

being the least affected by “recession 

which have the requisite infrastructure, 
are capable of handling large groups 
and getting a slice of the pie, said Yang 
Jiong, president and CEO, Skyway MICE 
Service.

Yang added the region is also now 
home to big IT companies and other in-
dustries. Based on the individual indus-
try’s growth, coupled with the economic 
growth of the region, will present more 
opportunities when combined with the 
Belt and Road Initiative.But the industry is not without its 

challenges. Agreeing with Yang, Jeff 
Zhen, managing director, Shanghai C&D 
International Travel Service, observed 
the industry landscape in China was 
highly “competitive” with the entry of 
many players. The ability to value-add 
and the importance of service standardi-
sation was also discussed at the forum.

and economic downturn”, which are 
now characterised by smaller, shorter 
but more frequent events. Williams noted annual growth of association meetings  

is around 10 per cent, with environmental management, disaster management, urbani-
sation, security/cybersecurity, 
food, and water safety being the hottest issues. In addition, Williams pointed out: “Government rec-

ognition of, and investment in 
the industry, has also led to the 

development of regional associations.”
To demonstrate the rise of the 

region’s meetings industry, speakers 
at a panel highlighted the rise of “big 
numbers” and “big value”.Nowadays, second-tier cities in Asia 

Power of Asian industry

TTG’s lensmen are on  the prowl for great photos.  See this photo and more at  our online gallery by scanning  the code above.By S PuvaneswaryInterest in China for incentive trips from 
Malaysia has intensified following the launch 

of a four-times-weekly service from Kuala 
Lumpur to Tianjin by AirAsia X in December 

2018.
Malaysia’s longhaul budget carrier has 

also beefed up its direct, four-times-weekly 
flights between Kuala Lumpur and Chang-
sha, doubling the number of seats to 377, by 

operating a wide-body Airbus A330 aircraft 
on this route.  On why Tianjin is appealing, Raaj Nav-

aratnaa, general manager, New Asia Holiday 

Tours & Travel, shared that the port city 
in north-eastern China had many Muslim-
friendly restaurants, making it appealing also 

to multiracial Malaysian groups.  
He added: “It is also rich in heritage and 

M’sia’s incentive interest in secondary Chinese cities stoked 

culture. Malaysians looking for authentic 
experiences will love the Tianjin Old City 
dating back to the Ming Dynasty.

“Chinese secondary cities, such as Tian-
jin, Changsha and Guiyang – which AirAsia 

X has been awarded rights to fly to but 
have yet to announce the commencement 
of services – provide delegates an opportu-
nity to stretch their ringgit.”Uzaidi Udanis, managing director, Eyes 

Holidays, said: “China is a popular destina-
tion for company-wide trips and incentives 
among SMEs because the cost for an all-
inclusive, 4D/3N package including airfare 
is between RM1,500 (US$369) to RM2,000, 
which is about the same price organisers 
have to pay for a trip to Indonesia, Thai-
land or Vietnam.”Uzaidi noted that with the same budget, 

incentive groups can now travel beyond 
South-east Asia, and it’ll help “delegates feel 

appreciated as that they are rewarded with 
a medium-haul trip beyond neighbouring 
countries”. 

This is because incentive budgets per person have remained 
stagnant over the years, despite 
ground costs having increased, 
while the ringgit has weakened 
against major foreign currencies.

That is why Tianjin is such a 
choice destination, as five-star 
international hotel brands in the 
city are pegged at 20 per cent less 
than in Beijing. It is also easier to clear im-
migration at Tianjin airport, which is not as 

crowded as Beijing airport. Meanwhile, the increased capacity on the 

Kuala Lumpur-Changsha route would make 

it easier to get seats for groups of up to 100 
people, Uzaidi shared, noting that SMEs in 
Malaysia usually include spouses and chil-

dren on company trips. “Changsha is already popular 
with Malaysian leisure tourists be-
cause of its historic sites, temples, 
parks and natural beauty, good 
shopping and food. With the big-
ger capacity, we aim to target the 
incentive segment,” Uzaidi said.Bobby Eng, general manager, 

Sunflower Holidays, commented: 
“The added capacity makes it 

easier to promote the destination to business 

event organisers. In the past, we didn’t pro-
mote this destination for corporate incentive 

travel due to limited seats.”

Raaj: stretch budget in secondary cities

Williams: association meetings are recession-proof

By S Puvaneswary 
A new support programme to replace 
Malaysia Twin Deal XP – which ran for 
two years, from January 1, 2017 to end-
2018 – will be announced in April.

The Malaysia Convention & Exhibition 
Bureau (MyCEB) shared with TTG Show 
Daily that the new programme 
would be launched during the 
NTO’s annual roadshow in 
Beijing, Shanghai, Chengdu and 
Shenzhen from April 15-22. 

As with past MyCEB sup-
port programmes, the new 
programme aims to attract 
more international corporate 
meetings and incentive groups 
to Malaysia, while providing a 
boost to the nation’s agenda of attract-
ing 28.1 million tourists to the country 
in 2019.

While details of the value-added sup-
port have yet to be revealed, travel trade 
players commented that “sponsorship” 

was necessary to compete for a key mar-
ket like China.

Mint Leong, managing director, Sun-
flower Holidays, said: “I hope MyCEB 
continues to provide partial sponsorship 
for the gala dinner F&B. Cash support for 
procuring space for meetings and dinners 

can also help lower the overall 
cost, and would give Malaysia 
an edge when competing at the 
bid stage.”

She commended the Malay-
sia Twin Deal XP programme, 
which provided special cumula-
tive rewards for international 
corporate meeting and incentive 
planners who met the criteria of 
bringing in at least 500 interna-

tional participants. 
Leong added: “I believe there are 

plenty of new opportunities to tap 
corporate meetings and incentive groups 
from China’s second-tier cities. Group 
sizes may not be as big as Beijing and 

IT&CM China and CTW China

Leong: opportunity to 
tap secondary cities

Shanghai, but the smaller groups present 
an opportunity to promote the smaller 
cities in Malaysia.”

Oh Kin Tat, project director, KT 
Conference & Events, hoped MyCEB’s 
new support programme would be ex-
tended to reduce the cost of bringing in 
renowned international speakers to help 
attract more delegates.

“I hope there will also be a budget set 
aside to support the cost for simultane-
ous translation,” he said.

 On new China opportunities, he said 
business events related to the agriculture 
sector was something for Malaysia to 
further tap into. 

Francis Teo, head, convention centre 
at Setia City Convention Centre, sug-
gested MyCEB include invitations to cor-
porate end-users during the roadshows. 

He said: “If we can meet up with end-
users directly, we have a better chance 
of convincing them to hold their events 
in Malaysia.”

New MyCEB perks soon
By Prudence Lui 
Hong Kong’s industry has played down 
the impact on the city’s room rates de-
spite the closure of the 869-room Excelsi-
or Hong Kong on March 31, and addi-
tional traffic driven by new infrastructure 
like the Hong Kong-Zhuhai-Macau Bridge 
(HZMB) and High Speed Rail (XRL).

China Travel Service HK Metropole 
International Travel Services’ deputy gen-
eral manager, George Kai, said: “The clo-
sure of The Excelsior may have some im-
pact, but it would not be dramatic given 
additional new supply. Moreover, visitors 
travelling through the HZMB are mostly 
same-day travellers, and the stronger 
RMB means lower prices when converted 
into Hong Kong dollars. Although hotel 
rates may be outrageously priced dur-
ing peak season, it is short-lived and the 
market has remained rational.”

Sincere International Travel Service 
chairman, Charles Ng, forecasts room 
rates for business events this year will  
be stable as more tour groups are switch-
ing to more affordable hotels in Zhuhai  
or Shenzhen with the improved accessi-
bility by XRL and HZMB. 

Ng said: “With thousands of new 
rooms coming online, hotel rates will be 
more or less the same like last year.”

Meanwhile, the Hong Kong Tourism 
Board recorded 959,000 overnight MICE 
visitors from China, down 2.9 per cent 
compared to 2017. The board’s spokesper-
son commented: “The total number  
of hotel rooms is expected to reach to 
about 84,000 in 2019, an increase of  
2,500 from 2018. We believe the new ho-
tels will help stabilise hotel room rates.”

STR Global reported hotel occupancy 
and ADR for Hong Kong in 2018 increased 
by 1.3 per cent and 8.3 per cent to 87.7 
per cent and US$234.70 respectively.

HK’s room rates 
to remain stable

By Tiara Maharani 
Indonesia’s business events lead-
ers believe that up-and-coming South 
Tangerang, a city neighbouring Jakarta, is 
the next big thing for big Chinese events, 
highlighting its proximity to Soekarno-
Hatta International Airport and Indonesia 
Convention Exhibition (ICE) – the coun-
try’s biggest venue – as selling points.

Ryan Adrian, president director Indo-
nesia International Expo (holding compa-
ny of ICE) shared that the 19th Teochew 
International Federation Convention held 
at ICE in October 2017, with some 5,000 
participants, was the biggest event from 

South Tangerang grows in stature
China so far, and he is eyeing 
at least a big event from China 
in 2020.

ICE, located in BSD City, 
boasts 10 exhibition halls, a 
50,000m2 outdoor exhibition 
space, a 4,000 m2 convention 
hall divisible into four, 33 meet-
ing rooms, and a 12,000m2 
pre-function lobby.

The Indonesia Industrial 
Event Council said 25 per cent of mem-
ber events in 2018 were held in collabo-
ration with a China business partner or 
originated from China.

Irvan Mahidin, he council’s vice chair-
man, said target growth for 2019 was 40 
per cent, with opportunities in agricul-

ture and raw materials.
Mahidin added South 

Tangerang was accessible by toll 
road from Jakarta and Bandung 
– in about 30 minutes – and 
exhibitors can easily transport 
goods from the airport or sea-
port to the hall. 

“The local government is very 
cooperative in helping organis-
ers, ranging from immigration, 

to customs, to taxation,” Mahidin said, 
adding that he hopes to convince exhibi-
tion organisers, especially from China, to 
relocate their events from the capital. 

Adrian: attractive to 
buyers and sellers
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