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TG to up Europe capacity

Schneider joins Khiri Travel 
Marcel Schneider is back in Bangkok as 
general manager of Khiri Travel Thailand. 
The Beijing-based Schneider left TUI Chi-
na and was on a sabbatical for the greater 
part of last year. Said chief commercial 
officer of Khiri Travel, Richard Brouwer: 
“As Thailand is Khiri’s largest operation, 
Marcel’s knowledge and experience will re-
ally help us. I continue to focus on growth 
for Khiri Travel in all seven destinations.” 

Eager to fill Taleb Rifai’s shoes 
Several candidates, including former 
Seychelles’ tourism minister Alain St 
Ange, have announced their candidacy 
to fill Taleb Rifai’s shoes as secretary-
general of the UNWTO. The new sec-gen 
is expected to be named during the 22nd 
UNWTO General Assembly in Chengdu, 
China in September. Many agree Rifai has 
held the role with panache since he took 
it seven years ago.

 IN BRIEF

Rotter said all Asian destinations for  
Dertour and Meier’s, including Thailand, 
Vietnam, Bali, Japan and China, are look-
ing healthy. The only exceptions are the 
Philippines due to the incident and nega-
tive image, and Malaysia, which is suffer-
ing from Malaysia Airlines’ decision to axe 

direct Frankfurt flights. 
Meanwhile, Philippine media 

reports last month that president 
Rodrigo Duterte had declared 
the end of a ceasefire against 
communist rebel group New 
People’s Army, active in several 
parts of the country including 
Luzon and Mindanao, are only 
fuelling jitters. 

But Clemente said while there 
have been “some sporadic (terror) inci-
dents”, these took place outside the main 
tourist areas. 

In the wake of these events, travel 
agents in the country expressed that they 
continue to take the safety of customers 
very seriously.

“The same applies for travel into and 
out of the Philippines – when there are 
threats, we are prompted by red alert and 

kets like the Netherlands and Spain where 
it doesn’t have direct connections yet, said 
Banston.

The airline has also revealed clear am-
bitions to position itself as a network car-
rier in South-east Asia through its Bang-
kok hub. “We see good growth in network 
selling,” said Banston. “We also see oppor-
tunities to focus on our network to move 
passengers beyond Bangkok to other parts 
of South-east Asia, Asia and Australia.”

Regional subsidiary Thai Smile will 
hence play an integral role to generate new 
feed for THAI’s longhaul network, as it 
has fallen behind competitors in terms of 
regional network development in recent 
years. For instance, it has identified Eu-
rope to be a good source for Thai Smile’s 
Kota Kinabalu-Bangkok service starting 
the end of this month.

Banston also sees opportunities in 
driving European passenger demand into 
secondary destinations in Thailand like 
Phuket, where it recently added a Frank-
furt-Phuket link in November 2016.

Asked if the aggressive competition 
of the Gulf airlines on the Europe-Asia 
market poses any threat, Banston said: 
“THAI’s edge lies in our non-stop opera-
tions, which comprise one long and short 
sector. Premium and corporate passengers 
prefer such arrangements than to have the 
leg broken up into two.”

By Yixin Ng and Raini Hamdi
Concerns about travel to the Philippines 
have resurfaced after widely reported 
events including the Abu Sayyaf behead-
ing of a German traveller last month and 
the withdrawal of a communist rebel 
group ceasefire in Davao in late January.

Following the beheading, Ger-
many issued a travel advisory 
against the Philippines affecting 
Boracay, Palawan and Mindanao, 
said Jose Clemente III, president 
of Rajah Tours Philippines. 

An indignant Clemente said: 
“Relatively, crimes against tour-
ists are quite low in the Philip-
pines...What they don’t tell you 
is he was in a place he shouldn’t 
have been. He was warned, but he still 
went there, is it really (the Philippines’) 
fault? We feel it’s unfair that we seem to be 
singled out.”

But the damage to tourism is done. 
Matthias Rotter, managing director of 
Dertour and Meier’s, told the Daily that 
bookings are not coming in for the Philip-
pines due to the incident being given a full 
play in the evening media. 

By Xinyi Liang-Pholsena
Thai Airways International (THAI) in-
tends to increase capacity to Europe where 
it already boasts 12 direct connections.

The airline is seeing “very strong” Eu-
rope performance and load factors, ac-
cording to THAI’s vice president, sales de-
partment, Bryan Banston, who added that 
the carrier finally sprung back in the black 
in 2016, prompting further confidence in 
its business outlook this year.

“One of our key strategies is to grow 
European routes to daily in the short term. 
These include Brussels, Milan, Rome and 
Moscow,” he told the Daily.

Besides doubling its Frankfurt and 
London services to double daily in late 
2015, the airline’s resumption of four-
times weekly services to Moscow in 
December 2016 has already witnessed 
“booming” traffic from Russia, according 
to Banston. “

Meanwhile, the recent delivery of two 
Airbus A350-900XWBs has also ena-
bled THAI to pursue European capacity 
growth by deploying the new widebody 
aircraft on the Milan and Rome routes. 
Said Banston: “The A350 has proven itself 
well in Italy, and we expect it to do well in 
Europe.”  

Furthermore, THAI is also leveraging 
its relationships with Star Alliance mem-
ber airlines in Europe, particularly in mar-

Philippines calms jitters
DMCs urges fairness as bookings from Germany see declines

Rotter: Philippines 
suffering

communicate the information to guests 
straight away,” assured Michael Kipping, 
sales manager at Marsman Drysdale.

The agency also takes steps to minimise 
risk and respond to crises. “We only work 
with DoT (Department of Tourism) ac-
credited hotels, vehicles, etc,” said Kipping.

Rajah Tours writes to clients to address 
points made in advisories and give them 
the agency’s take on the situation, Clem-
ente shared. 

“We are on the ground so we know ex-
actly what’s going on. We have to be hon-
est, if we don’t recommend certain areas, 
we’ll make that known. (But if) a single 
place is singled out when there’s nothing 
going, we state that too,” he said.
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Travellers Experiences
“I travelled 3000km all around Sri Lanka By 
self-drive solo Tuk Tuk”

My name is Anthony Trovatello (A.K.A 
“ChookTuk Sri Lanka”)

I am from Sydney, Australia and I have just 
arrived home from what was the most in-
credible, amazing, fun, diverse and person-
ally touching journey through Sri Lanka over 
the past month where  travelled  3000km all 
around Sri Lanka By self-drive solo Tuk Tuk! 
Your country, the people, the food, the land-
scape, the wildlife, the nature, the beauty, the 
feeling, the love, the passion and strength of 
your land and people inspired me in so many 
ways.

I have so many wonderful stories, moments, 
memories and experience that will shape my 
future personality, thought and life forever, 
thanks to my time in your land of Sri Lanka. 

But for now I’ll give you a short story of why 
I am writing:

I rented a Tuk Tuk for nearly a month and 
drove it by myself to all corners of Sri Lanka 
(Around the coast and into the mountains 
and inland villages) I went as far north as 
Point Pedro, West: Manner Island, East and 
south all by myself and with my TVS Tuk Tuk.  
I started and finished in Negombo and along 
my journey I travelled to over a hundred 
towns, cities, villages, communities, rivers, 
streams, lakes, beaches, jungles, forests, 
rice fields, up and down mountains, around 
lakes and over rivers, past villages and 
through small towns- I experienced it all! 

I met wonderful people, ate delicious food 
and truly “felt” Sri Lanka from the inside out.
I was lucky enough to explore ALL areas of 
Sri Lanka and meet and talk, eat, drink, laugh 
and cry with local people from all parts of 
your magnificent land. I stayed in mostly 
guest houses with Sri Lankan families and 
was lucky to experience all facets of Sri Lan-
kan life.

After speaking with many locals, tourist 
companies and Tuk Tuk rental companies- I 
think I could possibly be the first person to 
Solo Tuk Tuk travel to all four corners of Sri 
Lanka in one trip by Tuk tuk- i drove nearly 
3,000 kms at average speed of 30-40 Kph 
and went to ALL tips and corners of Sri Lan-
ka Nth, Sth, East, West and through the mid-
dle! I would love to clarify this- do you know 
of anyone else who has SOLO driven Tuk Tuk 
ALL around Sri Lanka?

I am aware of some couples and peo-
ple driving Tuk Tuk part way around Sri 
Lanka but no- one seems to have done 
all 4 corners! 

Thank you and Thank you to Sri Lanka 
for changing my life forever :) 
Anthony Trovatello, Sydney, Australia

If golden beaches, rising waves, misty moun-
tains, mighty elephants, stealthy leopards, 
giant whales, a majestic past, lovely tea and 
warm smiles could sum up a country, that 
would be Sri Lanka.

With many sites and scenes bottled up in to 
a small island, a traveller could be riding the 
waves in the dawn and admiring the green 
carpeted mountains by dusk. Travel destina-
tions in Sri Lanka provide an array of holiday 
experience from sun kissed beach holidays 
to a marathon of wildlife watching, adrenaline 
pumping adventure sports and pilgrimage to 
some of the oldest cities in the world.

The smiles and hospitality of Sri Lanka 
is world famous and so are its spicy food, 
exotic fruits and array of sweetmeats found 
nowhere in the world. With so many cultures 
living next to each other life in Sri Lanka con-
tinues among a series of festivities through-
out the year, an ideal recipe for fun and lei-
sure.

Sri Lanka is a small miracle partly due to 
the compact physical diversity of this pearl-
shaped island - but, as we shall see, this 
diversity extends to virtually every aspect 
of life. Fringed by variously-shaped sublime 
beaches, from straight expanse to rocky 
cove, the island possesses a coastal plain 
containing a host of geographic features 
such as lagoons, wetlands, rivers and vari-
ous types of wildlife-rich jungle.

The plain ends in the central area where the 
land starts to ascend into mist-shrouded 
mountains, covered in forests of wind-stunt-
ed trees (in fact there are seven different 
types of forest in Sri Lanka), plains known 
as patanas, and rolling tea plantations. In ad-
dition, the hillsides are invariably punctuated 
by dramatic waterfalls. For its size Sri Lanka 
has perhaps the largest number of waterfalls 
of any country.

Sri Lanka is a multi-ethnic, multi-religious 
and multi-cultural society, a reflection of the 
island’s encounter with successive foreign 
immigrants. But it all began with indigenous 
people, the Veddahs, hunter-gatherers who 
exist today.

The main ethnic groups are the Sinhalese 
and Tamils, both originally from the Indian 
subcontinent. Then there are Muslims, who 
settled in the island from the time it became 
an ancient trading centre. Similarly, Malays 
and Chinese were also attracted to the island.
The Portuguese and British brought with 
them Kaffirs from Africa, and the Dutch an 
assortment of European traders, the Burgh-
ers. There are other communities too, the 

Chetties from South India for example. . . the 
list is extraordinary.

The people of Sri Lanka possess a warm and 
friendly nature reflected in persistent smiling 
faces and eagerness to help those unfamiliar 
with aspects of local life. You’ll find that Sri 
Lankans are very hospitable and take pride in 
inviting people to their homes.

Sri Lanka’s cultural depth is recognized by 
UNESCO, which has declared six archaeo-
logical World Heritage Sites in the country:

•	 The	sacred	city	of	Anuradhapura

•	 The	ancient	city	of	Polonnaruwa

•	 The	golden	temple	of	Dambulla

•	 The	ancient	city	of	Sigiriya

•	 The	sacred	city	of	Kandy

•	 The	old	town	of	Galle	and	its	fortifications

•	 (The	 seventh	 World	 Heritage	 Site	 in	 Sri	
Lanka is an ecological example, The Sinha-
raja Forest Reserve.)

From enormous dagobas (dome-shaped 
structures) and remains of ancient buildings 
in the ruined cities of Anuradhapura and Pol-
onnaruwa, to the awesome stairway to the 
temple at Dambulla and the sensual frescoes 
of heavenly maidens at the palace at the rock 
of Sigiriya, visitors can experience these 
World Heritage Sites within a compact area 
called the Cultural Triangle.

In the hill country lies the former royal capital 
of Kandy, home to the Dalada Maligawa or 
Sacred Temple of the Tooth, which houses 
the sacred tooth relic of the Buddha. With its 
distinctive architecture, art and music, Kandy 
is a bastion of traditional culture.

In contrast, experience the colonial heritage 
of the country by heading south to the mid-
17th	c.	Dutch	fort	at	Galle,	the	best	preserved	
in Asia. With 14 massive bastions, a grid 
system of streets, and some original Dutch 
bungalows, the fort bustles with life just as it 
did	when	Galle	was	the	country’s	main	port.	
It’s simply one of the most unique attractions 
in Sri Lanka.

Sri Lanka’s ancient civilization endows the 
island with a legacy of colourful festivals 
relating to the Buddhist Hindu, Muslim and 
Christian religions. Furthermore, these fes-
tivals are commemorated with the flair of a 
people with a genius for pageantry and ritual.
Every full moon day is a public holiday 
known as poya. The most important is in 
May – Vesak Poya - which marks the Bud-
dha’s birth, enlightenment and Pariniwana 
(passing away). Worth seeing are the illumi-
nated pandals (bamboo frameworks), hung 
with pictures depicting events in the life of 

the Buddha.

Sri Lanka’s most tourist-oriented festival 
is the Kandy Esala Perahera, held in Kandy 
over 10 days in late July to early August and 
climaxing on Esala Poya.Perahera means 
“procession” and that’s exactly what occurs 
nightly - a magical passing-by of drummers, 
dancers, whip-crackers, acrobats and robed 
elephants. A caparisoned tusker carries the 
reason for the festival, the sacred tooth relic 
of the Buddha for the people to venerate.

Hindu festivals include Vel, held in Colombo 
in	July,	in	which	God	Skanda’s	silver-plated	
chariot and vel (spear) are paraded across 
the city, and the Kataragama Festival in the 
Deep South, also connected with Skanda, in 
which fire-walkers participate.

Sri Lanka has always been a place that re-
freshes not just the mind and body, but also 
the soul and spirit. And for thousands of 
years, the most popular method used to re-
store and rejuvenate tired bodies and weary 
souls has been Ayurveda – the oldest and 
most holistic medical system available in the 
world.

Sri Lanka has been a centre of spiritual and 
physical healing for 2,000 years. Ayurvedic 
programmes consist of a range of herbal 
treatments and various types of baths and 
massages, together with cleansing and revi-
talization techniques such as yoga, medita-
tion and special diets.

Sri Lanka now has a number of spas, mainly 
on the west coast, which not only provide 
Ayurveda but also other Eastern and West-
ern therapies, such as Thai massage, hy-
drotherapy, herbal baths, reflexology and 
beauty treatments. For those seeking spir-
itual nourishment, meditation courses are 
also available.

The need to conserve the environment was 
deeply ingrained in traditional Sri Lankan 
society: in the 3rd c. BC, the country’s first 
Buddhist monarch established the world’s 
first wildlife sanctuary. Today, this tradition 
continues with 13% of Sri Lanka conserved 
as national parks, reserves, sanctuaries and 
jungle corridors.

Sri Lanka possesses a high degree of biodi-
versity. Indeed the island (together with the 
Western	Ghats	of	India)	has	been	identified	
by Conservation International as one of 34 
world biodiversity hot spots. In addition, The 
Sinharaja Forest Reserve, the country’s last 
viable area of primary tropical rainforest has 
been designated a UNESCO World Heritage 
Site. What’s remarkable is the high propor-
tion of endemic species.

http://www.srilanka.travel


www.srilanka.travel

YALA
The highest visibility of
Leopards in the world

SRI LANKA
Wonder of Asia

SRI LANKA
IN MY EYES
Travellers Experiences
“I travelled 3000km all around Sri Lanka By 
self-drive solo Tuk Tuk”

My name is Anthony Trovatello (A.K.A 
“ChookTuk Sri Lanka”)

I am from Sydney, Australia and I have just 
arrived home from what was the most in-
credible, amazing, fun, diverse and person-
ally touching journey through Sri Lanka over 
the past month where  travelled  3000km all 
around Sri Lanka By self-drive solo Tuk Tuk! 
Your country, the people, the food, the land-
scape, the wildlife, the nature, the beauty, the 
feeling, the love, the passion and strength of 
your land and people inspired me in so many 
ways.

I have so many wonderful stories, moments, 
memories and experience that will shape my 
future personality, thought and life forever, 
thanks to my time in your land of Sri Lanka. 

But for now I’ll give you a short story of why 
I am writing:

I rented a Tuk Tuk for nearly a month and 
drove it by myself to all corners of Sri Lanka 
(Around the coast and into the mountains 
and inland villages) I went as far north as 
Point Pedro, West: Manner Island, East and 
south all by myself and with my TVS Tuk Tuk.  
I started and finished in Negombo and along 
my journey I travelled to over a hundred 
towns, cities, villages, communities, rivers, 
streams, lakes, beaches, jungles, forests, 
rice fields, up and down mountains, around 
lakes and over rivers, past villages and 
through small towns- I experienced it all! 

I met wonderful people, ate delicious food 
and truly “felt” Sri Lanka from the inside out.
I was lucky enough to explore ALL areas of 
Sri Lanka and meet and talk, eat, drink, laugh 
and cry with local people from all parts of 
your magnificent land. I stayed in mostly 
guest houses with Sri Lankan families and 
was lucky to experience all facets of Sri Lan-
kan life.

After speaking with many locals, tourist 
companies and Tuk Tuk rental companies- I 
think I could possibly be the first person to 
Solo Tuk Tuk travel to all four corners of Sri 
Lanka in one trip by Tuk tuk- i drove nearly 
3,000 kms at average speed of 30-40 Kph 
and went to ALL tips and corners of Sri Lan-
ka Nth, Sth, East, West and through the mid-
dle! I would love to clarify this- do you know 
of anyone else who has SOLO driven Tuk Tuk 
ALL around Sri Lanka?

I am aware of some couples and peo-
ple driving Tuk Tuk part way around Sri 
Lanka but no- one seems to have done 
all 4 corners! 

Thank you and Thank you to Sri Lanka 
for changing my life forever :) 
Anthony Trovatello, Sydney, Australia

If golden beaches, rising waves, misty moun-
tains, mighty elephants, stealthy leopards, 
giant whales, a majestic past, lovely tea and 
warm smiles could sum up a country, that 
would be Sri Lanka.

With many sites and scenes bottled up in to 
a small island, a traveller could be riding the 
waves in the dawn and admiring the green 
carpeted mountains by dusk. Travel destina-
tions in Sri Lanka provide an array of holiday 
experience from sun kissed beach holidays 
to a marathon of wildlife watching, adrenaline 
pumping adventure sports and pilgrimage to 
some of the oldest cities in the world.

The smiles and hospitality of Sri Lanka 
is world famous and so are its spicy food, 
exotic fruits and array of sweetmeats found 
nowhere in the world. With so many cultures 
living next to each other life in Sri Lanka con-
tinues among a series of festivities through-
out the year, an ideal recipe for fun and lei-
sure.

Sri Lanka is a small miracle partly due to 
the compact physical diversity of this pearl-
shaped island - but, as we shall see, this 
diversity extends to virtually every aspect 
of life. Fringed by variously-shaped sublime 
beaches, from straight expanse to rocky 
cove, the island possesses a coastal plain 
containing a host of geographic features 
such as lagoons, wetlands, rivers and vari-
ous types of wildlife-rich jungle.

The plain ends in the central area where the 
land starts to ascend into mist-shrouded 
mountains, covered in forests of wind-stunt-
ed trees (in fact there are seven different 
types of forest in Sri Lanka), plains known 
as patanas, and rolling tea plantations. In ad-
dition, the hillsides are invariably punctuated 
by dramatic waterfalls. For its size Sri Lanka 
has perhaps the largest number of waterfalls 
of any country.

Sri Lanka is a multi-ethnic, multi-religious 
and multi-cultural society, a reflection of the 
island’s encounter with successive foreign 
immigrants. But it all began with indigenous 
people, the Veddahs, hunter-gatherers who 
exist today.

The main ethnic groups are the Sinhalese 
and Tamils, both originally from the Indian 
subcontinent. Then there are Muslims, who 
settled in the island from the time it became 
an ancient trading centre. Similarly, Malays 
and Chinese were also attracted to the island.
The Portuguese and British brought with 
them Kaffirs from Africa, and the Dutch an 
assortment of European traders, the Burgh-
ers. There are other communities too, the 

Chetties from South India for example. . . the 
list is extraordinary.

The people of Sri Lanka possess a warm and 
friendly nature reflected in persistent smiling 
faces and eagerness to help those unfamiliar 
with aspects of local life. You’ll find that Sri 
Lankans are very hospitable and take pride in 
inviting people to their homes.

Sri Lanka’s cultural depth is recognized by 
UNESCO, which has declared six archaeo-
logical World Heritage Sites in the country:

•	 The	sacred	city	of	Anuradhapura

•	 The	ancient	city	of	Polonnaruwa

•	 The	golden	temple	of	Dambulla

•	 The	ancient	city	of	Sigiriya

•	 The	sacred	city	of	Kandy

•	 The	old	town	of	Galle	and	its	fortifications

•	 (The	 seventh	 World	 Heritage	 Site	 in	 Sri	
Lanka is an ecological example, The Sinha-
raja Forest Reserve.)

From enormous dagobas (dome-shaped 
structures) and remains of ancient buildings 
in the ruined cities of Anuradhapura and Pol-
onnaruwa, to the awesome stairway to the 
temple at Dambulla and the sensual frescoes 
of heavenly maidens at the palace at the rock 
of Sigiriya, visitors can experience these 
World Heritage Sites within a compact area 
called the Cultural Triangle.

In the hill country lies the former royal capital 
of Kandy, home to the Dalada Maligawa or 
Sacred Temple of the Tooth, which houses 
the sacred tooth relic of the Buddha. With its 
distinctive architecture, art and music, Kandy 
is a bastion of traditional culture.

In contrast, experience the colonial heritage 
of the country by heading south to the mid-
17th	c.	Dutch	fort	at	Galle,	the	best	preserved	
in Asia. With 14 massive bastions, a grid 
system of streets, and some original Dutch 
bungalows, the fort bustles with life just as it 
did	when	Galle	was	the	country’s	main	port.	
It’s simply one of the most unique attractions 
in Sri Lanka.

Sri Lanka’s ancient civilization endows the 
island with a legacy of colourful festivals 
relating to the Buddhist Hindu, Muslim and 
Christian religions. Furthermore, these fes-
tivals are commemorated with the flair of a 
people with a genius for pageantry and ritual.
Every full moon day is a public holiday 
known as poya. The most important is in 
May – Vesak Poya - which marks the Bud-
dha’s birth, enlightenment and Pariniwana 
(passing away). Worth seeing are the illumi-
nated pandals (bamboo frameworks), hung 
with pictures depicting events in the life of 

the Buddha.

Sri Lanka’s most tourist-oriented festival 
is the Kandy Esala Perahera, held in Kandy 
over 10 days in late July to early August and 
climaxing on Esala Poya.Perahera means 
“procession” and that’s exactly what occurs 
nightly - a magical passing-by of drummers, 
dancers, whip-crackers, acrobats and robed 
elephants. A caparisoned tusker carries the 
reason for the festival, the sacred tooth relic 
of the Buddha for the people to venerate.

Hindu festivals include Vel, held in Colombo 
in	July,	in	which	God	Skanda’s	silver-plated	
chariot and vel (spear) are paraded across 
the city, and the Kataragama Festival in the 
Deep South, also connected with Skanda, in 
which fire-walkers participate.

Sri Lanka has always been a place that re-
freshes not just the mind and body, but also 
the soul and spirit. And for thousands of 
years, the most popular method used to re-
store and rejuvenate tired bodies and weary 
souls has been Ayurveda – the oldest and 
most holistic medical system available in the 
world.

Sri Lanka has been a centre of spiritual and 
physical healing for 2,000 years. Ayurvedic 
programmes consist of a range of herbal 
treatments and various types of baths and 
massages, together with cleansing and revi-
talization techniques such as yoga, medita-
tion and special diets.

Sri Lanka now has a number of spas, mainly 
on the west coast, which not only provide 
Ayurveda but also other Eastern and West-
ern therapies, such as Thai massage, hy-
drotherapy, herbal baths, reflexology and 
beauty treatments. For those seeking spir-
itual nourishment, meditation courses are 
also available.

The need to conserve the environment was 
deeply ingrained in traditional Sri Lankan 
society: in the 3rd c. BC, the country’s first 
Buddhist monarch established the world’s 
first wildlife sanctuary. Today, this tradition 
continues with 13% of Sri Lanka conserved 
as national parks, reserves, sanctuaries and 
jungle corridors.

Sri Lanka possesses a high degree of biodi-
versity. Indeed the island (together with the 
Western	Ghats	of	India)	has	been	identified	
by Conservation International as one of 34 
world biodiversity hot spots. In addition, The 
Sinharaja Forest Reserve, the country’s last 
viable area of primary tropical rainforest has 
been designated a UNESCO World Heritage 
Site. What’s remarkable is the high propor-
tion of endemic species.



9.3.2017  TTG Show Daily  ITB Berlin  4

a single-entry clause, 
which Alexander Lev-
en, director of product 
development at Asia 
DMC, said “limits the 
opportunity to bind 
guests for Vietnam 
beach extensions”.

With Vietnam-
Cambodia-Vietnam 
itineraries still popular among German 
clients, Wiegand said: “The restrictions 
have made the whole process complicated 
and annoying. Agencies make mistakes 
resulting in tourists being (barred) from 
their second stay in Vietnam...some air-
lines cancel all ongoing flights including 
back to Germany. Gives us a lot of head-
ache at least once a week.”

Consequently, he foresees more Ger-
man roundtrippers deciding not to loop 
back to Vietnam and instead choosing to 
end their holidays in Cambodia or at a 
beach in Thailand.

Moreover, the traditional European 
preference for long trips to South-east 
Asia are only in greater demand. Leven 
observed a “big, thriving” German mar-
ket for educational cultural tours led by 
doctors or professors, which tend to run 
longer due to their in-depth nature.

Erkan Tuncaakar, general manager of 
Go Vacation Vietnam, added that visa-
free entry should be extended to Austria, 
Switzerland, Holland and Belgium as they 
have high potential for Asia as well.

Meanwhile, the e-visa has raised ques-
tion marks about the fate of the visa ex-
emption. “If the e-visa is meant to replace 
the exemption, this would be a step back-
wards,” Wiegand said.

“We welcome the e-visa, but what we’re 
looking for is an indefinite extension of 
the visa exemption.”

News

Vietnam’s visa easing ‘annoying’
By Yixin Ng
Recent visa relaxation measures put Vi-
etnam on a path for arrivals growth from 
Europe, but their attached conditions are 
translating to missed opportunities for the 
destination and “annoyance” among some 
DMCs.
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of TTG Asia Media

Leven: “limits the 
opportunity”
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After prolonging visa exemption for 
five key European markets including 
Germany last year, Vietnam launched an 
e-visa facility for citizens of those same 
countries and 35 others in February. “The 
15-day stay limit (of the exemption) is a 
problem as many Germans travelling to 

Vietnam for the first time want to do 14 
days plus a few days at a beach, so they still 
need a visa,” said Frank Hasso Wiegand, 
spokesperson from Focus Asia’s Munich 
office. 

And while the e-visa applies to stays 
of up to 30 days, it likewise comes with 



 

www.cocopalm.com     |     www.cocoboduhithi.com     |     www.biyadhoo.com     |     www.makunudu.com  

EAT    •    BEACH     •    SLEEP     •    REJUVENATE

This breathtaking and luxurious hotel in the 
Maldives is located in North Male Atoll only a 40-minute speedboat ride 
from the international airport. The island, surrounded by a white sandy 
beach and clear blue waters, will leave guests speechless. Each villa is 
designed with nature in mind, giving you a view of the Indian Ocean 
and tropical gardens. Guests have a choice of the Island Villas, Water 
Villas, Escape Water Villas or Escape Water Residence each offering 
a view you will never forget. These romantic rooms are spacious and 
offer all the amenities guests need for their stay. Guest will enjoy the 
Coco spa that will rejuvenate your body and spirit. This spa sits over 
the crystal waters and offers private rooms each with its own pool. The 
romantic dining experience and unique food choices will keep guests 
coming back. Pick Coco Bodu Hithi as your choice of stay when looking 
for an out-of-this-world experience.

Located at Dhuni Kolhu Island, part of the Baa Atoll, Coco Palm Dhuni Kolhu is 
certainly the ultimate hideaway in the Maldives. Set on a beautiful island, the resort is fringed by white 
sand beaches, dressed with luxurious tropical vegetation, and hosts a lagoon for the enjoyment of a vast 
range of water sports.Coco Palm Dhuni Kolhu features thatched villas either dotted amongst palm trees in 
carefully planned tranquility or elevated on stilts in the lagoon. 

Beach villas and deluxe villas have open air garden bathrooms for showers under the stars or the sunrise, 
and a four-poster bed with mosquito net enhances the romantic mood of the villas. All water villas are 
fitted with a Jacuzzi bathroom overlooking the turquoise water lagoon, plunge pools on the large sundeck, 
four-poster beds, and luxurious furniture. Diving, water sports, excursions, snorkeling, a recreation center 
with a fitness room and library, a TV room, a choice of restaurants and bars, boutiques, and a spa all 
become memories of a magical stay. 

Contact Us
General enquiry: +960 660 0011  
Reservations: +960 664 6600
Facsimile: +960 660 0022
Email: reservations@cococollection.com

Contact Us
General enquiry: +960 664 1122/ 6600   
Facsimile: +960 664 1133
Skype: reservations-cococollection
Email: reservations@cocoboduhithi.com

CocoCollection

CocoCollection

CocoCollectionHotels

Coco Collection

mailto:reservations@cococollection.com
mailto:reservations@cocoboduhithi.com
http://www.cocopalm.com
http://www.cocoboduhithi.com
http://www.biyadhoo.com
http://www.makunudu.com
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Sri Lanka launches first 
full campaign in years
By Feizal Samath
Sri Lanka is launching a compre-
hensive destination campaign 
in seven years, initially through 
digital platforms thereafter 
through all media.

The campaign will kick off 
in May/June focusing 
on boosting arrivals 
from Western Europe, 
the Middle East, China 
and India, said Suth-
eash Balasubramaniam, 
managing director of 
Sri Lanka Tourism Pro-
motion Bureau. It will 
be followed by  a three-
year global campaign 
touching all media plat-
forms. 

Since the conflict ended in 
May 2009, Sri Lanka has had 
only one destination market-
ing campaign in late 2009-2010 
thereafter bits-and-pieces pro-
motions at roadshows and trade 
fairs. A destination marketing 
campaign has been in the works 
for several years but stalled by 
budgets and bureaucratic delays.

While India and China may 
be scoring by the numbers, it is 
Western Europe – Germany, the 
UK and France in particular – 
that has been Sri Lanka’s most 
mature source markets.

“Western Europe is the largest 
source market by region. Ger-
many is the one market that has 
stayed with us through thick and 

thin (during the 1983-2009 con-
flict),” said Balasubramaniam. 
Unlike Asians, Europeans stay 
longer, spend more and frequent 
top-end hotels.

Arrivals from Germany have 
steadily grown to 133,275 in 

2016, from 71,642 in 
2012 and 47,402 in 
2006. The UK record-
ed 188,159 arrivals in 
2016, up from 114,218 
in 2016 and 71,642 in 
2006. 

New entrant China 
recorded only 16,274 
arrivals in 2006 but 
soared to 271,577 in 
2016 partly due to a 

sizable number of Chinese work-
ing on Chinese-funded projects. 
Arrivals from India, the coun-
try’s largest source, is beefed up 
by traders who stay two to three 
days in cheap hotels.

But SriLankan Airlines’ pull-
out of Europe, barring the UK, 
last year is an issue. It had the 
only direct flights from Paris, 
Rome and Frankfurt to Colom-
bo. KLM and Austrian Airlines 
began flights to Colombo last 
year.

“Direct air connectivity has 
grown in importance and is an 
added factor in going to certain 
destinations as against having 
a couple of transfers. But the 
fact is these are robust markets 
in Sri Lanka and despite a near 

Bangkok Airways to link 
longhaul to more beaches
By Xinyi Liang-Pholsena
Vietnam’s beach destinations 
are coming into sharper forcus 
for Bangkok Airways as it seeks 
to replicate its success in con-
necting the longhaul market 
with South-east Asia through its 
Bangkok, Koh Samui and Chi-
ang Mai hubs. 

The airline’s president Put-
tipong Prasarttong-
Osoth said: “Bangkok 
Airways has done quite 
well in drawing Euro-
peans to our destina-
tions in South-east 
Asia. We are also look-
ing forward to opening 
more routes to new, 
smaller beach destina-
tions in the Indochina region.”

Coming up next on its net-
work expansion plan is Viet-
nam’s Phu Quoc, where Put-
tipong sees the island’s visa-free 
entry for all nationalities and 
its novelty as “positive points” 
that can stimulate passenger 
demand for the Bangkok-Phu 
Quoc route. 

Frequency for its Bangkok-
Danang service, launched in 
May last year, has already been 
stepped up from four-times 
weekly to daily since February.

Beyond these two Vietnam-
ese destinations, Bangkok Air-
ways will expand its network to 
Ho Chi Minh City and Hanoi 
through codeshare partners in 
the near future. 

Chiang Mai-Vientiane, Chi-

30-years of instability in the 
country, they have continued to 
patronise us,” he said.

There is hope that the debt-
ridden national carrier, which 
is undergoing severe restructur-
ing to curb losses by reducing 
longhaul flights and focusing 
on South Asia, East Asia and the 
Middle East, would resume its 
European sectors. 

“Once that is finalised, we 
would be in a better position to 
decide how to bring in direct 
connectivity. At some point we 
hope to resume flights,” he said.

Sri Lanka Tourism is pinning 
hopes on events pertaining to 
sports, culture, art, fashion, en-
tertainment and food to attract 
more high spenders. 

Golf, skydiving and Olym-
pics-level watersports are on 
the cards as the bureau prepares 
a calendar of events to attract 
these high rollers, particularly 
Europeans. 

Also being considered is a 
project to profile its  rich tap-
estry of Portuguese, Dutch and 
English colonial culture, and 
buildings, canals and forts which 
would connect with Europeans, 
blending it into events.  

Sri Lanka is at ITB Berlin for 
the 51st time. “This highlights 
our long-standing association 
with German and European 
markets which we will continue 
to harness,” Balasubramaniam.

ang Mai-Bagan and Bangkok-
Nakhon Ratchasima services are 
expected to take off soon, pend-
ing government approval.

And despite Bangkok Air-
ways’ recent interest in growing 
seat capacity from China, the air-
line chief believes that growing 
Chinese visitor numbers to Koh 
Samui – where it owns and oper-

ates the island’s airport – 
will not squeeze out the 
European market which 
has been a traditional 
stronghold for the des-
tinaiton. 

“The European 
market will still be the 
strength of our Samui 
routes, with the number 

of passengers still growing every 
year. 

“Even though we have started 
new routes to China market and 
started picking up some Chinese 
tourists, the selective destina-
tions we fly to in China bring us 
higher-quality tourists who are 
different from the group-tour 
market,” said Puttipong, adding 
that these two core markets visit 
the island in different seasons 
and help support year-round 
passenger demand.

Meanwhile, the airline has an-
nounced intentions to build two 
new airports – one in Thailand, 
the other in Indochina – but de-
clined to give further informa-
tion at press time. 

Will these be located in beach 
destinations? Stay tuned. 

Balasubramaniam: 
German market a 
loyal friend

Puttipong: eyes 
Indochina beaches

The Anvaya Beach Resort Bali’s Helmy Shaukany 
Hakim, Santika Indonesia Hotels and Resorts’ Cita 
K.Dewantoro and The Samaya Bali’s Ray Clark

One Farrer Hotel & Spa 
Singapore’s Jessie Khoo-Gan

Accor Hotel Asia Pacific’s Graham Wilson (centre) and (from left) 
Gaynor Reid, Michael Parsons and Kerry Healy looking sharp and 
nifty as ITB Asia opens for business talks

Right: Bintan Lagoon 
Resort Indonesia’s Agnes 
Tan

Above: Furama Chiang Mai’s 
Wirachart Watthaphanich, 
Furama Hotels International 
Management Singapore’s 
Shirlena Tan and Gerard Lim

Sri Lanka’s Minister of Lands, Tourism Development and Christian Affairs John A.E. Amarathunga (centre) with 
(from left) Sri Lanka Tourism Promotion Bureau’s P.M. Withana, Madubhani Perera, Dilini Ratnayake and Du-
shan Wickramasuriya . The country is launching its first full destination campaign in seven years (see above)

Oh so dapper!  By Caleb Richard Lai

Resort Indonesia’s Agnes 

Above: Furama Chiang Mai’s 
Wirachart Watthaphanich, 
Furama Hotels International 
Management Singapore’s 
Shirlena Tan and Gerard Lim

Sri Lanka’s Minister of Lands, Tourism Development and Christian Affairs John A.E. Amarathunga (centre) with 
-

shan Wickramasuriya . The country is launching its first full destination campaign in seven years (see above)
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Marketplace

Santika Indonesia Hotels & Resorts was 
birthed in 1981 when Kompas-Gramedia 
Group, the largest media company in 
Indonesia, diversified into the hospitality 
sector. Grahawita Santika was established 
as the owning and management company of 
Santika Indonesia Hotels and Resorts.

The first property was Hotel Santika 
Bandung and the company has since planted 
footprints in strategic cities across Indonesia, 
including Jakarta, Semarang, Cirebon, Sura-
baya, Jogjakarta, Pontianak, Bali, Manado and 
Makassar.

Its many brands include The Anvaya, 
the four-star Hotel Santika Premiere, the 
three-star business Hotel Santika, the budget 
Amaris Hotel, and boutique villas The Kayana 

and The Samaya which fall under The Royal 
Collection.

Today, Santika Indonesia Hotels & Resorts 
manages 99 hotels in 38 locations throughout 
Indonesia and one in Singapore.

It has been carving a distinctive image and 
pioneering its way as a preferred brand in 
Indonesia, particularly among business and 
leisure travellers from the middle and upper 
segments.

Establishing properties in strategic city 
locations has always been the aim of Santika 
Indonesia Hotels & Resorts, and today the 
company takes pride in being able to claim 
that all of its properties are in excellent tour-
ism and business cities.
Website: www.santika.com

Recognising that people are always on the lookout for opportunities to spend quality time 
with family and loved ones, Furama Hotels International, one of the largest global hotel chains 
based in Singapore, has introduced new destinations and increased family spaces within some 
of their hotels and resorts. 

Furama Hotels International’s properties are present in over 25 cities where there are limit-
less fun options for all ages. Guests can spend hours in seaside fun, whet their appetite with 
delectable street food, or soak in scenic sights. 

Within the properties, facilities and activities promise a memorable, relaxing and cosy stay. 
There are family-theme rooms with children’s amenities, dedicated children’s play zones, kid’s 
spa and more.

The 60 hotels in the group are conveniently located, making them the perfect playground for 
families.

Families can book their next adventure at www.furama.com where FURAMAfirst – the loyalty 
programme of Furama Hotels International – members get to enjoy privileged rates.
Contact: sales@furama.com

Families come first at Furama 
Hotels International

Furama Bangkok Silom

Santika builds a strong 
network in Indonesia

The Kayana

Five-star urban resort, One Farrer Hotel & Spa, 
takes an intuitive and trend-setting approach 
towards lifestyle and hospitality, offering 
unique and distinct accommodation, F&B, 
conference and spa facilities.

Its Asian Wellness Spa and Spa Retreat was 
named Singapore’s Best Hotel Spa 2016 by 
World Spa Awards.

Nourishing both body and soul, the hotel and 
its surroundings resonate with notes of serenity 
with 15 gardens over 20 levels, including a 
11,000 square feet operating urban farm. 

Further extending the hotel’s Total Lifestyle 
Environment is the award-winning campus-
wide commissioned permanent art collection, 

featuring more than 700 pieces of original 
Greater Asia 3D and contemporary art by 
emerging and established artists from Singa-
pore and around the region.

A member of Preferred Hotel & Resorts, 
One Farrer Hotel & Spa offers 243 contempo-
rary chic guestrooms within a ‘Hotels within 
a Hotel’ concept, comprising three distinct 
hotels – Urban Hotel, Loft Apartments and 
Skyline Hotel & Sky Villas. 

Farrer Park MRT station is right at its 
doorstep while the Central Business District, 
places of interest and the city’s main shop-
ping belt are just minutes away. 
Contact: enquiry@onefarrer.com

One Farrer Hotel & Spa offers 
resort getaway in an urban centre

Sri Lanka Tourism launches 
National Tourism Strategy 2020
With the launch of National Tourism Strategy 2020, Sri Lanka Tourism is aiming to be Sri 
Lanka’s second net foreign exchange earner with a target of US$5.5 billion earned in 2020. 
Seeking to be recognised as the world’s finest island for memorable, authentic and diverse 
experiences, Sri Lanka Tourism’s mission is to project the destination as a high value destina-
tion offering experiences that reflect Sri Lanka’s natural and cultural heritage which are socially 
inclusive and environmentally responsible as well. 
Website: www.srilanka.travel

The Golden Temple in Dambulla Sri 
Lanka - a UNESCO heritage site

Nila New
som

/shutterstock

Laying claim to the origin of Ayurveda, also known as the science of life, India offers travellers 
the ideal tranquil holiday with its emergence of modern wellness centres. Ayurveda treatments 
and meditation in India make for relaxation, stress reduction and improved health.

Fostered through India’s beautiful nature which surrounds the spa resorts, especially in 
Southern India, this treatment is a combination of massages, vegetal oil, steam baths and a 
personalised diet. Many hotels in the state of Kerala now offer Ayurveda treatments. Luxurious 
spas such as the Ananda Spa in the Himalayas and the Soukya Holistic Health Centre in Banga-
lore offer such programmes too, and the recommended duration is two weeks.
Contact: info@india-tourism.com

Experience wellness tourism in India

http://www.santika.com
http://www.furama.com
mailto:sales@furama.com
mailto:enquiry@onefarrer.com
http://www.srilanka.travel
mailto:info@india-tourism.com
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Considering the increase in advance bookings from Europe, we 
are very confident that 2017 will be another year of stable growth, 

both in terms of arrivals and revenues from this market. India is expected 
to over-perform again, thanks to the additional Garuda flight, while the 

US is bringing a very welcome increase. At Pacto we are 
looking at celebrating our 50th birthday with another 

record year for both sales and net profit.
In this business environment there is no longer 

room for a reactive approach. The name of the game 
is to anticipate your customers’ needs, so as to 

allow them to take advantage of all the 
opportunities that both the destination 
and our organisation have to offer. The 
power of local knowledge – this has been 
our mantra in the past and will be used 
again to achieve another exceptional 

year.
Umberto Cadamuro 
COO inbound,  
PACTO Indonesia

Asian inbound players share their business outlook and plans for the new year with TTG Show Daily reporters

Going into 2017 with confidence
Report Business projections

Report ABusiness projections

If global economic conditions remain stable and there is no 
negative publicity on India, good business 

can be expected in 2017. We are focusing on 
offering unique experiences to attract more 
overseas business. Going forward with this 
approach we have recently introduced a unique 
immersive experience called Ghungroo. It 
is a show that tells the history of Delhi 
through traditional dance forms like 
kathak.
Maharaj Wahi 
Chairman,  
Rudra Xp, India

Boracay has shown a consistent growth of around five to seven per cent year-on-
year in inbound travellers. The South Korean market is still the strongest for the 

island, followed by China and Taiwan.
To bring in more longhaul vistiors, we make sure that we participate in the major 

tradeshows in Europe to gain support from selected partners. These efforts are 
supplemented by market specific campaigns to sustain interest and awareness. 

Discovery Shores is now a member of the exclusive collection of Conde Nast Johansens 
Luxury Hotels. This partnership will strengthen the property’s reach into the (global) 
luxury market, while its affiliation with Preferred Hotels and Resorts will boost distribution. 
In terms of hardware, refurbishment of rooms and spa were completed in late-2016, and 
another 11 premier suites will be added by 3Q2017.  
Erwin Lopez 
Hotel manager,  
Discovery Shores Boracay, the Philippines

US is bringing a very welcome increase. At Pacto we are 
looking at celebrating our 50

record year for both sales and net profit.
In this business environment there is no longer 

room for a reactive approach. The name of the game 
is to anticipate your customers’ needs, so as to 

allow them to take advantage of all the 
opportunities that both the destination 
and our organisation have to offer. The 
power of local knowledge – this has been 
our mantra in the past and will be used 

The company saw visitor numbers 
increase by 45 per cent in 2016 over 

2015, and we expect growth of 30 to 40 per cent 
this year. In order to ensure a successful year, 
Vietravel plans to actively introduce Vietnam’s 
tourism offerings at international tradeshows. 
We will take advantage of Vietnam’s visa waiver 
programme by focusing on promotions in the UK 
and the Nordic countries, while also accessing 
emerging markets such as India, Iran, Indonesia 

and Thailand.
Huynh Thi Doan Thuy  
Deputy marketing director, 
Vietravel, Vietnam
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I am confident that the Chinese market will put 
up a good performance, especially from the 

high-end FIT traveller segment, because of the appreci-
ating value of the Chinese yuan. We will be targeting this 
segment with packages this year.
Daniel Goh 
Manager, Siam Express, Singapore

Inbound business to Sabah in 2017 is 
expected to perform better compared with 

2016. We project European markets to grow by 10 
per cent over 2016, given the weak ringgit. We offer 
these markets nature and adventure tours and a 

choice of luxury packages to basic free-and-easy 
arrangements, all of which appeal to European 
travellers.

To ensure a successful year, we will have 
joint promotions and tactical campaigns with 
business partners. We will also launch three new 
tour packages this year for tourists to experience 

the food, culture and lifestyle of locals.
KL Tan 
Director,  
Borneo Trails Tours & Travel, Malaysia

(We will 
continue 

to) spread the word 
that Cambodia 
is a year-round 
destination. Visitors 
who research 
further will find 
that months such as July and August tend to 
be crowd-free and breath-taking amid lush 
scenery; most tend to follow the out-of-date 
fact box that states the typical “high season” of 
November to March are the only time to visit.

(We will also aim) to make people aware of 
the wonders of Angkor with an extension to 
the coast. As Cambodia’s private island scene 
trebles this year, the opportunities to first visit 
the world-class sites of Cambodia’s north, 
followed by some in-country barefoot luxury 
at the pristine coast, suddenly put this jewel of 

a country firmly in the spotlight again.
Andy Booth 
CEO & founder 
ABOUTAsia Travel, Cambodia

2016. We project European markets to grow by 10 
per cent over 2016, given the weak ringgit. We offer 
these markets nature and adventure tours and a 

choice of luxury packages to basic free-and-easy 
arrangements, all of which appeal to European 

the food, culture and lifestyle of locals.
KL Tan
Director, 
Borneo Trails Tours & Travel, Malaysia

fact box that states the typical “high season” of 
November to March are the only time to visit.

(We will also aim) to make people aware of 

trebles this year, the opportunities to first visit 

at the pristine coast, suddenly put this jewel of 
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E
uropean arrivals into Indonesia 
showed double-digit growth last 
year despite economic setbacks 
and security concerns in some of 

the region’s markets, and Indonesian play-
ers are now responding to shifting trends 
to strengthen their hold on important Eu-
ropean segments.

According to data from the Ministry 
of Tourism, arrivals from its five major 
sources (the UK, the Netherlands, Germa-
ny, France and Russia) between January 
and November 2016 totalled 1.01 million, 
a 19.9 per cent increase from 852,622 re-
corded in the same 2015 period.

The Indonesian trade reported that 
other countries in Europe were also doing 
well for them.

PACTO, for example, saw signs of 
growth from Greece despite its economic 
troubles, according to PACTO’s COO in-
bound, Umberto Cadamuro.

As well, Panorama Destination saw a 
big increase from Poland after launching 
charter flights in June. 

Renato Domini, CEO of Panorama 

While Europe arrivals held up last year, inbound players are still dilligently tuning in to visitor preferences. By Mimi Hudoyo

New trends, new strategies

Aerial view Sombori island in Southeast Sulawesi Indonesia

Destination, said: “We hope to extend 
the charter operation beyond winter 
2017/2018.” 

Domini added that the recent events 
in Turkey have diverted tourist traffic to 
other countries including Indonesia.

Gufron, director of Alpha Hotel Man-
agement and general manager of Suarti 
Boutique Village Ubud, said business 
from Europe was up by around 11 per 
cent last year compared to 2015, attribut-
ing this to the hotel’s introduction of an 
experiential stay programme in 2015.

“We did not only sell rooms but also 
activities such as cooking class, walking 
through the rice fields, and making Ba-
linese canang (offering), in a package of 
five to seven nights. The package was es-
pecially popular among the French, Ger-
man, Dutch and Spaniards.”

PACTO’s Cadamuro added: “In 2016 
the excellent performance of Europe has 
confirmed the value of the market – it is 
loyal with deep roots in Indonesia, and 
European travellers (stay longer) and have 
a desire to explore beyond Bali.”

On the contrary, Domini observed 
that his European clients are increasingly 
opting for shorter stays and last-minute 
bookings.  

He however noted that Europe is re-
sponding well to recent in-market pro-
motions. “I see an increased demand for 
Sulawesi and Komodo, thanks to the gov-
ernment efforts to promote beyond Bali.”

Aneka Kartika Tours & Travel Services 
Surabaya, which has a special focus on 
FITs, is also observing some changing 
trends.

Demand from the UK is gradually 
coming back, and its German FIT mar-
ket was doing great albeit showing a trend 
towards last minute bookings (with lead 
time of less than two months). 

Adjie Wahjono, operations manager, 
added the French segment is facing some 
headwinds with online booking platforms 
also catering to needs for customisation.

“There has been a trend among French 
(FIT) customers to book via web/online 
platforms for totally customised trips. 
Even for our regular wholesale partners 
are having hard time fighting this in the 
past few years.” 

But in terms of revenue, the picture is 
still rosy. “We mainly focus on FIT and of-
fer (individualised) itineraries. Numbers 
may not be big but lengthy itineraries can 
make up the revenue.”

Inspiring themes

Gourmet lures 
Jakarta, as a melting pot of Indonesian 
culture and people, does not only offer its 
own traditional cuisine like soto betawi, or 
Jakarta beef soup (which you can sample 
at Soto Betawi H Ma’ruf in Menteng). 
It also features street food like asinan 
betawi, a fruit and vegetable salad (which 
can be found along Jalan Cikini 4), and 
regional Indonesian cuisine.

Family fun 
Family travel is big business in Indonesia’s 
domestic market. In response, facilities 
and programmes catering to needs of 
families are growing. In Jogjakarta, Omah 
Kecebong, which means Tadpole House in 
Javanese, offers a traditional guesthouse 
experience and showcases local culture, 

Mövenpick Resort & Spa Jimbaran 
Bali
The resort opened in January offering 297 
rooms and suites, each featuring balconies 
and complimentary Wi-Fi. Facilities include 
a swimming pool, kids club and teen club. 
Guests can also look forward to five F&B 
facilities and a 24-hour gym. 

Alila SCBD Jakarta
Jakarta is set to welcome the 227-key Alila 
SCBD Jakarta in 3Q2017, featuring 13 meet-
ing and conference facilities and seven dining 
and entertainment venues.

Hoshinoya Bali
Japanese luxury hotel operator Hoshino 
Resorts launched a 30-room hotel in Ubud, 
its first property outside Japan. The hotel 

Products to watch
overlooks the Pakerisan River and features 
a restaurant, café, spa and pool.

InterContinental Bali Resort Hotel
The hotel unveiled 125 redesigned Sin-
garaja Rooms. Original teakwood flooring 
were restored and energy-efficient fittings 
were added. As well, Balinese accents were 
incorporated through wall murals, carved 
wood headboards and pendant lamps. 

Hilton Bali Resort
Perched atop a 40m-high cliff in Nusa 
Dua, Bali, the 11.3ha resort boasts 389 
guestrooms and 19 pool villas. Recreational 
amenities include four interconnecting 
swimming pools, spa, sand lagoon, kids’ 
club, three indoor tennis courts and six 
dining spaces.

15 million
The arrivals target for 2017, following 
a series of aggressive marketing and 
sales activities by the government 
and private sector

2.2 million
The target number of European 
arrivals for 2017. This breaks down 
to 441,000 from the UK, 330,000 
from France, 306,000 from Germany, 
250,000 from the Netherlands, 
100,000 from Russia, and 771,000 
for the rest of Europe 

642,711   
The number of arrivals into Bali from 
major European markets (the UK, 
the Nethrlands, Germany, France 
and Russia) between January and 
November 2016, a 17 per cent 
increase over the same period in 
2015

Destination in numbers

Destination Indonesia

What is needed immediately in your destination to better grow European arrivals?

More air connections from European 
countries is the most important factor, (es-
pecially) after active promotions in Europe 
by our government.

Secondly, we need to keep standards 
consistent across the country, whether in 
our airports or other tourism products and 
human capital.

There are more destinations and attrac-
tions in Indonesia, but human resource 
development is lagging. In Flores, we 
are developing outdoor activities like bird 
watching and camping. We send our driv-
ers and guides for training. We need the 
government to help (more guides obtain 
the relevant certification).

Bagus Sudibya
Managing director, 
Nusa Dua Bali Tours  
& Travel Bali

Leonardus Nyoman
Managing director,
Flores Exotic Tours

Viewpoints

food, horticulture lessons, tours around 
the village on an ox cart and traditional 
games. 

Romantic moments 
A new luxury resort has emerged in 
Bintan, about 75 minutes by ferry from 
Singapore, elevating the destination’s 
status as a romantic destination for wed-
dings and honeymoons. 

The Sanchaya offers guests privacy 
with only 30 spacious suites spread 
across five hectares of beachfront land 
and private access to a white sand 
beach. 

Barely two years old, the property has 
already won the hearts of Middle Eastern 
royal families and international celebri-
ties.

Mövenpick Resort & Spa Jimbaran Bali
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Follow us on

BLR IS FULL OF
FUN & ADVENTURE

• Two large swimming pools 
• 14 Food & Beverage Outlets 
• Over 50 Land & Sea Activities 
   including ATV, Ninebots, Jet Ski, 
   Archery, Paddle Boating, Air     
   Ri�e and more!  
• Family friendly activities 
• Largest Kids Jungle Gym 
• All day dinning options available
• Quarterly Themed Events 
• Festive Programs for all major 
   Singapore & Indonesian holidays 
• Curated Tours & Excursions  
  around Bintan

•  2 championship 18 hole golf  
   courses - Jack Nicklaus Sea  
   View Course and Ian Baker  
   Finch Woodland Course. 
•  Golf Club  
•  Golf Pro Shop 
•  Monthly Events & Tournaments  
   for members and guests 
•  31-Bay Driving Range
•  Practice Putting Greens
•  Golf Buggies & Caddies

BLR IS

RELAXING

BLR IS THE PLACE TO

MEET

BLR IS
REJUVENATING

• 310 hectares of land with19 lakes 
• 1.5 Kms Long Private Beach 
• Direct Ferry Service  
   from Singapore 
• Daily �ights from Jakarta 
• Dedicated Concierge Service
• 470 Rooms, Suites & Villas
• Five-Star Modern Amenities
• Shopping Arcade

• Corporate Meetings & 
Conferences 
• 10 Meeting Rooms 
• Largest Convention Centre in  
   Bintan - The Great Hall 
• Team Building Activities including 
   BLR Amazing Race
• Outdoor Adventure  
   Training Centre

BOOK NOW AT   
www.bintanlagoon.com

For more information email us at reservations@bintanlagoon.com or call  +65 6223 3223

BLR IS

GOLF

•  24 Hours In-Room  
   Massage Service 
•  Day Spa with signature  
    treatments 
•  Beach massage huts
•  Foot & Shoulder Massage Parlour
•  Golfers Massage Service

• Home to Bintans favourite  
   nightclub SILK Nightclub & KTV 
• Karaoke Lounge & Bar 
• Themed Beach & Villa Parties
• Private parties 
• Unique Wedding Concepts
• Destination Dining
• BLR Monthly Parties 

BLR IS THE PLACE TO

PARTY

FOR FAMILIES, GOLFERS & CORPORATES

http://www.bintanlagoon.com
mailto:reservations@bintanlagoon.com
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M
yanmar is stepping up its 
global marketing game in a 
bid to attract more visitors 
from Europe.

While on first sight international arriv-

Hungry for more tourist arrivals, Myanmar has plans to reel in more visitors from Europe. By Marissa Carruthers

Young destination looks West

Shwedagon pagoda, Myanmar

als for 2016 plummeted by more than 38 
per cent to 2.9 million, tourism officials 
said this lies in a change in the way visitors 
are recorded – unlike previously years,  
day-trippers were not counted this year, 

Inspiring themes

Gourmet lures
Myanmar is known for its diverse cuisine, 
with influences from neighbouring China, 
Thailand and India as well as its own 
signature dishes, such as mohinga, a rice 
noodle and fish soup, and tea leaf salad. 

Khiri’s Bagan Food Tour presents 
traditional food fit for royalty, taking guests 
to Myinkaba market before cooking up 
a banquet of 30 dishes favoured by the 
former king of Bagan. 

Backyard Travel’s 8D7N culinary jour-
ney through Myanmar features cooking 
classes with local chefs, village visits, and 
other experiences.

Adventure in nature 
Having only recently opened up, Myanmar 
is home to a swathe of unspoiled nature, 
presenting opportunities for trekking and 
exploration.

A trek through paddy fields and among 
ancient monuments can be done in Inwa, 
or around the Chin Hills, northwest Myan-

14.5 million
The amount in US dollars invested 
in Myanmar’s tourism industry 
from the UK between January 
and August, 2016, making it the 
country’s eighth investor nation

90
the percentage increase Agoda saw 
in hotel booking from European 
travellers in the southern port city 
of Mawlamyine between September 
2015 and 2016

224,000
The number of European visitors 
to Myanmar,  the majority of whom 
(47,435) were from France

Destination in numbers

Destination Myanmar

What is needed immediately in your destination to better grow European arrivals?

For the green season campaign to be 
marketed hard and the industry to offer 
good rates. In this period, schools are 
on break in Europe and the countryside 
is green and less crowded in Myanmar. 
Places like Bagan, Mandalay and Inle Lake 
only see small showers.

For the industry to work together to 
steer the sector in the right direction 
and for tourism to be developed sustain-
ably and responsibly. Infrastructure 
continues to improve as the country 
opens up and marketing campaigns are 
being carried out.

Lee Sheridan
General manager,  
Peak DMC

Edwin Briels
General manager, 
Khiri Myanmar

Viewpoints

mar. Serious adventurers can explore the 
mountain villages in Shan State.

The steady trickle of tourists has led 
to a series of community-based tourism 
projects being developed.

Romantic moments 
Myanmar is awash with romantic spots 
for weddings and honeymoons.

The Myeik Islands in the south are 
waiting to be discovered by couples 
wanting to enjoy white sands and 
turquoise seas in relative privacy. Ngapali 
Beach is another untouched haven that is 
starting to welcome upmarket hotels. 

For lovers desiring a luxurious sojourn, 
the colonial-style Belmond Governor’s 
Residence is a lovely option.

contributing to the decline. 
Still, official figures reflected a two per 

cent drop in number of visitors on a tour-
ist visa in 2016. 

Hopes remain high that tourism will 
“be a big economic driver” by 2020, ac-
cording to Khin Than Win, deputy direc-
tor general of the Ministry of Hotels and 
Tourism, who is expecting greater FDI in-
flows for new tourism projects and prod-
ucts. 

While Asia dominated arrival volume, 
making up more than 65 per cent of visi-
tors, the country welcomed a surge in 
travellers from North America and West-
ern Europe, which represent about 20 per 
cent of arrivals. 

May Myat Mon Win, chair of Myan-
mar Tourism Marketing, cites Germany as 
the strongest source market from Europe. 
France, the UK and Spain also rank highly. 
She said: “We see Europe as an increasing-
ly important market.” 

But Lilli Saxer, managing director of 
Diethelm Travel Myanmar, pointed out 
that the increase in European guests was 
also accompanied by more price-sensitive 
behaviour, attributing this to the ease of 
cross-checking prices online. 

Said Saxer: “European travellers are 
conscious in choosing good products, 
however, are reluctant to pay overpriced 
services compared to regional offers.”

Fortunately, efforts are underway to 
lure more European travellers to Myan-
mar. The destination will be present at a 
range of European trade shows this year, in 
particular ITB and WTM, and local agents 
will be visiting Europe for sales calls. 

The country is also positioning itself 
as an eco-tourism hub offering an ever-
increasing number of community-based 
tourism (CBT) packages and experiential 
trips.

A call has been made for FDI to help 
develop the destination responsibly and 
create more alluring packages for travel-
lers, especially in more remote areas, such 

as the untouched archipelago of 800 is-
lands in the south and the mountainous 
northern states.

 Saxer told the Daily: “Myanmar has 
concentrated on establishing more inter-
esting CBT programmes and soft adven-
ture tours, such as hiking, biking, boating 
and walking, which are attractive to the 
European market.” 

Another campaign to sell the country 
during the six-month off-peak season 
from June to October has been launched. 
Minister Ohn Maung said: “We are calling 
this the Green Season. It is the best time to 
visit Myanmar.”

 Welcoming the move, Sandor Lein-
wand recte Rein, general manager of Exo 
Myanmar, said: “The six-month low sea-
son is really low so anything done to at-
tract more people then is welcome.” 

Sheraton Yangon Hotel
Starwood Hotels & Resorts Worldwide will 
make its market debut in Myanmar come 
July 2017 with the opening of Sheraton 
Yangon Hotel in the Tamwe Township, near 
Kandawgyi Lake. The 375-room hotel will 
feature a spa, three restaurants, a swimming 
pool, a gym and 1,880m2 of meeting space. 

Products to watch Junction City, Yangon
Located in the CBD, Junction City is one 
of Yangon’s largest urban projects and is 
set to change the city’s rapidly develop-
ing landscape. The 2.63-hectare site 
comprises Grade A offices, a retail and 
entertainment centre with multiplex cin-
ema, and the largest parking facility with 
1,500 spaces. It is also home to the five-
star, 348-room Pan Pacific Hotel, which 
is slated for a soft opening in 3Q2017.

AccorHotels openings
AccorHotels is looking to open five new 
properties in Myanmar by 2019. The 
356-room Pullman Mandalay Mingalar is 
slated to open mid-2017, followed by the 
100-room MGallery Inle Lake Myat Min in 
3Q. The Ibis Styles Mandalay Centre will 
open with 268 rooms along with the 200-
room Ibis Styles Muse in 2018, and the 
300-room Pullman Yangon Myat Min is in 
2019. These hotels join the 108-key Ibis 
Styles Yangon Stadium which is AccorHo-
tel’s newest kid on the block in Myanmar, 
having opened in late-2016.

Junction City, Yangon

Belmond Governor’s Residence
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Experiential and free-and-easy travel are on the rise for Euro-
pean tourists who visit the country, reports S Puvaneswary

Driving forward

European arrivals to Malaysia were up in 2016; the 
symbol of Langkawi Island, an eagle, pictured

Das said: “Requests for round Malay-
sia programmes are becoming a rarity as 
travellers want to be on their own and 
find experiences by themselves.” 

On the hotel front, 2016 seems to have 
fared decently for them as well.

Andy Yow, director of sales and mar-
keting at Vivanta by Taj - Rebak Island 
Langkawi, said 2016 was a good year for 
European inbound.

This was the first year that the resort 
had promoted their stay pay and early 
bird offers to wholesale partners a year in 
advance. Early bird offers were up to 25 
per cent off for room purchases made at 
least 60 days in advance, while stay pays 
included breakfast for two persons and a 
free night’s stay. 

As a result, the UK and German mar-
ket saw a 40 per cent increase in arrivals 
while figures for Netherlands were up by 
20 per cent. Overall, the European mar-
ket made up 20 per cent of the property’s 
market mix.

St Regis Langkai, which opened in 
April 2016, saw around 2,000 room nights 
in total from Europe. Its three biggest 
markets were UK, Germany and Switzer-
land, said its director of sales & market-
ing, Aali Ghufran. 

To tap the European luxury market, 
Ghufran relies on shows such as Interna-
tional Luxury Travel Market in Cannes, 

Destination Malaysia

What is needed immediately in your destination to better grow European arrivals?

We need more direct flights to Europe. 
Malaysia Airports Holdings and the 
government should come up with 
incentives to attract more European 
airlines to fly to Malaysia. Inbound 
agents should also work on innovative 
products to make Malaysia stand out 
from regional competition.

Malaysia needs to relook its marketing 
strategy to appeal to Europeans by under-
standing what they want while on holiday, 
and tailoring a message to appeal to their 
interests. They seek different experiences 
from Asian tourists. Hence, we cannot 
continue adopting generic promotional 
videos and photographs for all markets. 

Raaj Navaratnaa
General manager,  
New Asia Holiday  
Tours & Travel

Nigel Wong
Director,  
Urban Rhythms Tours, 
Adventures & Travel

Viewpoints

Farizun Am
rod Saad/shutterstock

and works on tacticals and promotions 
with both European wholesalers and lux-
ury retail agents.

Meanwhile, on its part, Tourism Ma-
laysia worked with a travel trade maga-
zine in Germany last year to develop 
an online e-learning platform. Around 
2,000 travel agents from German-speak-
ing countries participated in the online 
programme.I

nbound agents in Malaysia saw a 
slight rebound in European markets 
in 2016, and they have attributed it 
to improvements in the European 

economy, which in turn has resulted in 
more demand for longhaul travel to Asia.

Kingston Khoo, senior product devel-
opment/contracting manager at Discov-
ery Overland Holidays said his company 
saw a 10 per cent increase in the UK and 
Scandinavian countries of Denmark, 
Norway, Finland and Sweden last year.

He explained: “We saw more move-
ment from the UK in summer following 
Brexit. Prior to this, people were more 
cautious about travelling longhaul and 
there was a wait and see attitude.”

Moreover, due to travel advisory warn-
ings – to avoid travelling to coastal re-
gions of eastern Sabah due to numerous 
incidences of kidnap-for-ransom activi-
ties by Filipino militants – in European 
countries, Khoo said that his company 
focused on experiential tours in Peninsu-
lar Malaysia instead. 

7 nights
The average length of stay of 
European tourists to Malaysia in 2015

RM602
The average per diem expenditure 
of UK tourists to Malaysia in 2015, 
equivalent to US$135

10
The number of weekly flights by 
KLM Royal Dutch Airlines between 
Amsterdam and Kuala Lumpur. This 
is the only European airline that has a 
direct flight to Malaysia 

Destination in numbers

“Experiential or immersive tours in-
cluded village visits in Terengganu, Kuala 
Kangsar and Negeri Sembilan to give visi-
tors a chance to interact with the locals. 
Demand for local cooking classes in Pen-
ang, Kuala Lumpur and Malacca were also 
on the uptake,” he elaborated.

Another inbound agent, Arokia Das, 
senior manager at Luxury Tours Malay-
sia, said that his company saw a slight 
improvement in arrivals from Eastern 
Europe, notably Poland and Hungary. 

He believed the weakened ringgit made 
overall packages to Malaysia very attrac-
tive, and prices were comparable to holi-
days in Thailand and Indonesia. 

Arokia further indicated that he no-
ticed that travellers below 50 from the 
Eastern European market tended to look 
for soft adventure packages in places like 
Taman Negara National Park, Sabah and 
Sarawak. As well, this segment of trav-
ellers preferred free and easy holidays, 
where at the most, they would request for 
a half-day orientation tour. 

Element Kuala Lumpur
The first Element brand in South-east Asia, El-
ement Kuala Lumpur is scheduled to open on 
April 9, 2017. Located within the mixed-use 
Ilham Tower, the hotel will have 252 rooms 
in a range of configurations from studio units 
to three-bedroom suites. Facilities include 
a restaurant, fitness centre, spa, an indoor 
swimming pool, and 162m2 of meeting space. 
The hotel lobby, situated on level 40, affords a 
360-degree view of the city skyline.

SPICE Convention Centre
Scheduled to open this month, the Conven-
tion Centre is one of five components of The 
Subterranean Penang International Conven-
tion and Exhibition Centre (SPICE).

The 4,546m2 Grand Ballroom will be able 
to accommodate large conventions of up to 

Products to watch

Element Kuala Lumpur

Inspiring themes

Family fun
If there is only time for one family attrac-
tion while in Kuala Lumpur, spend it at 
Sunway Lagoon, an outdoor theme park 
packed with rides and attractions. 

There are more than 80 rides and 
attractions spread across Water Park, 
Amusement Park, Extreme Park, Wildlife 
Park, Scream Park and Nickelodeon Lost 
Lagoon. 

Sunway Lagoon is also home to the 
world’s first Waterplexx 5D and world’s 
largest water ride, Vuvuzela. Other 
noteworthy attractions include the world’s 
largest manmade Sandy Surf Beach, 
Malaysia’s first interactive zoo, and Asia’s 
longest flying fox trail. 

Gourmet lures
Yee sang or yu sheng is a salad of raw 
fish slices (or abalone slices for a more 
luxurious option), thin strips of vegetables, 
and sauces of many flavours which 
Malaysians and Singaporeans eat during 
Chinese New Year period. 

The colourful salad symbolises all the 

positive things the Chinese desire in the new 
year, and is often enjoyed with many people 
who will toss the ingredients together. The 
higher one tosses the ingredients, the better 
the luck.

It is usually sold at all Chinese restaurants 
throughout the country during Chinese New 
Year. Visitors who happen to be in Malaysia 
then should give the dish a try. 

Adventure in nature
Malaysia is home to many majestic land 
formations which allow courageous travellers 
to climb a mountain or explore the mysterious 
depths of caves.

Kinabalu National Park is a UNESCO World 
Heritage site. While its tourist trails are well-
worn, the majority of the park is an unspoilt 
paradise for rare flora and fauna. 

Another UNESCO World Heritage site is 
Mulu Caves National Park in Sarawak. It is 
great for those who love adventure caving. 

Meanwhile, activities at Taman Negara Na-
tional Park in West Malaysia, include trekking, 
whitewater rafting, or wildlife observations 
with an experienced guide.

8,000 people in a theatre-setting. It can be 
be further divided into four smaller rooms via 
operable wall partition, to cater to smaller 
capacity requests. The ballroom is further 
supported by two VIP serviced rooms and 13 
smaller function rooms, both on the lower and 
ground floors. Atop the Convention Centre is a 
rooftop park, a 2.8-hectare “green lung” which 
is capable of hosting outdoor events.

Sunway Velocity Hotel
Opening in 3Q2017, Sunway Velocity Hotel 
will feature 351 guestrooms in the integrated 
mixed-use development of Sunway Velocity 
Kuala Lumpur. The 9.3-hectare development 
will also be home to a lifestyle shopping mall, 
medical centre and park. The hotel is located 
3.8km from the city centre and is directly con-
nected to two underground MRT stations. 





Efforts in 2016 to court European travellers have paid off for Macau, with arrival 
growth reported in most major markets, discovers Prudence Lui

A good harvest

with fostering the development of leisure 
tourism landmarks such as Anim’Arte 
Nam Van. (Our efforts will be matched by) 
private stakeholders, such as the integrat-
ed resorts, that will also roll out a string 
of various entertainment programmes for 
families and more.”

Hoping to maintain a consistent Euro-
pean performance this year, Pousada de 
Mong Ha’s director, Helena Lo, said she 
would like to work with online platforms. 
“As we are a non-profit training hotel 
owned by government, this is subject to 
approval. If this request is successful, we 
will have an alternative booking platform 
with high efficiency and flexibility. We 
may also roll out room packages.”

Sofitel Macau At Ponte 16’s hotel man-
ager, Guillaume Gallas, believes Russia 
will be a strong market in the near future, 
given the Macau government’s plan to 
expand international flight routes, partic-
uarly those between Russia and Macau. 

Besides a rise in European leisure, an 
MGM Macau spokesperson sees growth 
potential in European meetings held  
in Macau, as more savvy corporates con-
sider the destination as a fresh choice in 
Asia.

Destination Macau

What is needed immediately in your 
destination to better grow European 
arrivals?

Macau is still a relatively unknown 
destination in Asia, while China and 
Hong Kong receive significant numbers 
of European tourists each year. Macau 
needs to invest more in sales and 
marketing efforts to raise awareness of 
the destination and its easy accessibility 
to Hong Kong.

Macau Government Tourist Office needs to 
do more promotions to European visitors 
in Hong Kong as there is still a low ratio of 
them making a side trip to Macau. There 
is also the issue of air connectivity; the city 
should open up longhaul routes to drive 
traffic from Europe.

Ruth Boston
Vice president, sales & 
destination marketing, 
Sands China

Andy Wu
Managing director, 
Gray Line Tours

Viewpoints

them
orningglory/shutterstock

T
he Macao Government Tourism 
Office (MGTO) had a busy year 
courting the Europeans in 2016. 
It intensified its strategic pres-

ence in the region through joint promo-
tions with travel stakeholders, participa-
tion in travel fairs, e-marketing activities 
with popular online travel portals and so-
cial media platforms, as well as above- and 
below-the-line advertising, according to a 
spokesperson.

Together with popular tour operators in 
Europe, such as Thomas Cook, Maison de 
la Chine, Amadeus, Travelzoo, TopAtlân-
tico, and more, MGTO developed various 
travel packages that highlighted special 
festivals and multi-destination itineraries.

The spokesperson shared that more 
than 2,200 travel packages were sold while 
Macau was able to showcase its multi-
faceted tourism elements to the European 
audience at major trade fairs.

Additionally, MGTO participated in 
the Festival de Cannes 2016 to promote 
Macau’s own inaugural International Film 
Festival and Awards Macao. 

These efforts have paid off. The Macao 
Statistics and Census Service found that 
European arrivals in 2016 had risen 5.7 

272,433
The number of European arrivals in 
2016, a year-on-year increase of 5.7 
per cent

11.2
The year-on-year percentage increase 
in per capita spending among 
European visitors in Macau in 3Q2016, 
reaching MOP1,096 (US$137)

14.5
The percentage growth in package 
tours from Europe to Macau in the first 
eleven months of 2016, compared to 
the same period in 2015

Destination in numbers

per cent year-on-year to 272,433. Among 
these, 49.8 per cent were same-day visitors 
while overnight visitors rose 8.5 per cent 
to 136,761. Most of the major European 
markets recorded increases in 2016, with 
Russia leading the pack (+10.1 per cent), 
followed by Germany (+8.6 per cent), 
Spain (+7.3 per cent), France (4.1 per 
cent), Netherlands (+4.0 per cent), Por-
tugal (+3.0 per cent) and Italy (+0.8 per 
cent).

Two hotels in Macau that was inter-
viewed by TTG Show Daily – Pousada de 
Mong Ha and Sofitel Macau At Ponte 16 – 
reported consistent business from Europe 
in 2016 despite a challenging economy.

For 2017, MGTO will explore potential 
source markets such as those in Scandina-
via while boosting its presence in Central 
Europe and markets where its overseas 
offices are located. Destination market-
ing efforts will include driving attention 
to new hotels and resorts slated to open in 
Macau soon, such as Legend Palace Ho-
tel at Fisherman’s Wharf, The 13 hotel on 
Cotai Strip and MGM Cotai. 

The spokesperson added: “We will also 
continue to create synergies between tour-
ism, culture, sports and other areas, along 

MGM Cotai 
MGM Cotai is slated to open in 2Q2017 and bring with 
it 1,400 keys, meeting facilities, a high-end spa, retail 
offerings, a variety of F&B outlets and Asia’s first dynamic 
theatre called the Spectacle. The first international Mansion 
at MGM will also make its debut, offering an ultimate luxury 
experience for moneyed travellers.

Patane Library
After extensive refurbishment, Patane Library has opened 
to the public as a library and art space. The three-storey 
building was originally a cluster of seven buildings with a 
history of over 80 years. It seats approximately 150 readers 
who can pore over books in the general and children’s 
collection.

Cha Bei
The 58-seat Cha Bei opened its doors at The Promenade 

Products to watch

Artisan pastries at Cha Bei

Shops in Galaxy Macau last December. It marries the con-
cepts of dining and retail under one roof, with the patisserie 
front serving up both healthy nosh throughout the day and 

The Ruins of St. Paul

hand-crafted pretty pastries for afternoon tea, and The Gift 
Gallery showcasing specially selected and exclusive gourmet 
sweets, teas, fashion accessories, home and kitchenware, 
books and artistic seasonal floral arrangements. 
 
Museums
Free entries to both the Macao Museum of Art and the 
Museum of Taipa and Coloane History have been made 
available to the public since the start of 2017, in an effort to 
promote the destination’s art and history. 

Macao Giant Panda Pavilion
The attraction has welcomed two new members – twin cubs 
Jian Jian and Kang Kang, offsprings of giant pandas Kai Kai 
and Xin Xin. The family is now ready to greet visitors.  
Visitors can also say hello to the newly arrived red panda 
couple, Luo Luo and Tong Tong, at the Pavillion of Rare and 
Animals.
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With its charming ambience and breathtaking ocean views, The 
Anvaya Beach Resort Bali is a tropical hideaway featuring 495 
modern and spacious Guestrooms, Suites and Villa with the highest 
standards of facilities, amenities, and professional service combined 
with uniquely Indonesian hospitality. The Anvaya Beach Resort blends 
luxury accommodation, comfort and convenience to create a wholly 
new resort experience. Situated a short drive from the airport, Bali’s 
fun-filled tourist capital with activities, entertainment, shopping and 
pulsating nightlife right on your doorstep, The Anvaya Beach Resort 
is the perfect destination for discerning travellers seeking the ultimate 
5 star hotel world class standard in luxury living when visiting the 
Island of the Gods.

For special offers and bookings call +62 361 759991 
and visit www.theanvayabali.com

Jl. Kartika Plaza, Tuban, South Kuta
Bali 80361 – Indonesia
E-mail: sales@theanvayabali.com

VISIT 
INDONESIA
PAVILION
HALL 26A

STAND 120

A NEW 
LUXURIOUS 5 STAR 
& LIFESTYLE 
IN BALI

Inspiring themes

Family fun
With Macau’s recent determination to reposition itself 
as a welcoming destination for families, new family 
friendly draws have emerged. Nam Van Lakeside Plaza 
is a new attraction for families, having been transformed 
into a leisure hub with a distinctive character, combining 
creativity, leisure, dining and performance. 

Although not new, the Macao Science Centre, 
designed by renowned Chinese-American architect I M 
Pei, is a must see for its beauty and pleasant location. 
Children will enjoy its interactive displays and activities. 

More fun can be found at the integrated resorts, 
from sophisticated and adventurous children’s zones to 

world-class shows and entertaining family-friendly pro-
grammes.

Gourmet lures
The stunning variety of distinctive cuisines available in Macau, 
from Michelin-star restaurants to street food stalls, makes 
this international city a veritable foodie paradise. Unique to 
Macau and a must-try for visitors is Macanese food which 
has over 450 years of history and uses a special combination 
of Portuguese and Chinese cooking style and ingredients. 

Too dazzled by Macau’s endless options? Pick up a copy 
of Star Merchant Award Food and Eateries Guide published 
by the Macau Government Tourism Office (MGTO). The handy 

guide includes F&B establishments certified by MGTO 
under the Quality Tourism Services Accreditation Scheme.

Romantic moments
Couples can stroll around Macau with the Step Out, Expe-
rience Macao’s Communities - Walking Tour Routes app or 
guidebook in hand. Among the eight walking tour routes, 
one stands out for romantic moments. The Marriage of 
East and West in St Anthony’s Parish, where visitors can 
experience the multicultural vicinity filled with charming 
Portuguese and Chinese buildings, and learn their en-
chanting stories. The popular Travessa da Paixão (Passion 
Lane) is close to the Ruins of St. Paul’s. 

From left: Macao Science Centre’s interactive displays will keep children busy; 8 1/2 Otto e Mezzo is one of the many Michelin-star restaurants in Macau

http://www.theanvayabali.com
mailto:sales@theanvayabali.com
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W
hile the European source 
markets remain small – 
about 10 per cent of to-
tal Philippine arrivals 

– changes in marketing tack, hosting of 
international events, and the development 
of new offerings all point towards better 
results this year.

Tourism secretary Wanda Tulfo Teo 
spoke of new marketing strategies for 
two of the Philippines’ biggest European 
source markets: the launch of a pro-
gramme that will maximise the network 
influence of Filipinos in the UK, and a 
shift in France towards consumer promo-
tions through social media and key travel 
influencers.

Also expected to boost European ar-
rivals are shows hosted in the Philippines 
such as the Miss Universe pageant in Jan-
uary and the third edition of Madrid Fu-
sion Manila in April, which will increase 
awareness on the destination, said Teo.

The Philippines is addressing sub-par demand performance from Europe with new marketing strategies. By Rosa Ocampo

Playing catch up in Europe
Angel Ramos Bognot, president and 

managing director, Afro Asian Travel and 
Tours, pointed out that the emergence of 
Middle Eastern carriers is key to improv-
ing connectivity to Europe.

Bognot said carriers like Emirates, Eti-
had and Qatar Airways link Manila and 
Clark to the continent via stopover in the 
Middle East, offering the market daily 
flights at affordable rates. 

Still, compared with other Asian coun-
tries that count European visitors in the 
millions, European arrivals into the Phil-
ippines is scant, based on Department of 
Tourism statistics.

The UK, the Philippines’ top European 
market, grew by 13.62 per cent to 153,709 
visitor arrivals in January-November 
2016, a 2.85 per cent market share.

Although arrivals from Germany rose 
by 15.12 per cent to 76,282 in the same 
period, it was dislodged as the country’s 
12th biggest source market by India, which 

7 million
The targeted number of tourist arrivals 
in the Philippines in 2017, up from an 
estimated 5.9 million in 2016

9.24
The percentage market share of 
European arrivals to the Philippines in 
January-November, 2016

531,903
The total number of European tourists 
to the Philippines in January to 
November, 2016

Destination in numbers

Destination Philippines

What is needed immediately in 
your destination to better grow 
European arrivals?

To promote the Philippines as a destina-
tion with diverse culture and hospitality 
that cannot be found anywhere in the 
world. The DoT has promotional material 
in London taxis – this should be rolled 
out in Germany and other European 
countries too. We’re not well known in 
Norway but if we market our beaches 
there, we can (create awareness) on 
being an affordable destination.

Vietnam and Thailand both which enjoy 
very high arrivals from Europe. They are 
strong on culture, cuisine and friendli-
ness of the people. Thailand has pretty 
good tourism campaigns, a very strong 
national carrier, and infrastructure-wise, 
has modern airports, seaports and 
world-class attractions. 

The Philippines has some of those 
but still has to address what’s lacking.

Jovy Caldejon
Reservations manager,
Luxus Pacific Travel  
and Tours

Eugene Tamesis
Director of sales and 
marketing, Raffles and 
Fairmont Makati

Viewpoints

Grand Hyatt Manila
When it opens this year, Grand Hyatt Manila 
will occupy the top 25 floors of the country’s 
tallest building, the MetroBank Financial 
Center. It will have 461 rooms and suites, an 
entertainment complex on the top floors, a 
ballroom, salons and F&B outlets.
 
Aqua Planet
Under construction on a 10-ha property inside 
Clark Freeport Zone in Pampanga, Aqua Plan-
et will be the country’s biggest water theme 
park with more than 25 attractions for guests 
of all ages. Rides include Spiral Slide with 
four slides of different speeds and courses; 

Products to watch

Gourmet lures
Philippine cuisine is vibrant and diverse, fusing local and foreign 
influences. Sample the exotic in Pampanga, the country’s culinary 
capital where visitors can find Bale Dutung, a restaurant within 
the home of acclaimed chef, artist and writer Claude Tayag. Food-
ies can indulge in sisig – grilled and diced pig ears and chicken 
liver, farm-raised frogs deep fried and stuffed with ground beef, 
and buro or fermented rice with fresh shrimp sautéed in garlic 
and tomatoes, best served with mustard leaves. 

Adventure in nature 
The province of Rizal is home to the Masungi Georeserve 
conservation area, which is becoming known for its limestone 

grew faster at 22.13 per cent to 83,369. 
Reasons cited for the slower growth 

include price sensitivity and inadequate 
connectivity with KLM/Air France being 
the only European carrier flying from the 
continent to Manila.

Arrivals from France grew by 22.05 per 
cent to 49,316 in the same period. Other 
markets like Italy, Spain, Switzerland and 
Netherlands are all growing from an even 
smaller base number.

Tourism undersecretary Alma Rita 
Jimenez said to ensure a stable baseline 
market, existing products like medical, re-
tirement and MICE are being revitalised 
while fresher segments involving the four 
Fs – fun, farm, family and faith – are being 
developed.

The DoT is also on its second year of 
partnering with STA Travel to attract the 
youth market, Jimenez said. Last year, STA 
yielded 2,200 visitors from the UK and 
more than 7,000 from key European and 
Australian markets.

Bognotis impressed by STA’s partner-
ship with local nonprofit Gawad Kalinga 
and its Enchanted Farm social enterprise, 
which is attracting a growing number of 
millennials for voluntourism and related 
activities.

Lyn Galon, tourism consultant, Scor-
pio Travel and Tours, said Europeans like 
culture and nature with lots of inquiries 
for diving and Palawan. A typical itiner-
ary begins in northern Luzon (Banaue, 
Sagada, Cordillera) with a stop in Manila 
before getting to the Visayas (Palawan, 
Boracay, Cebu and Bohol, Negros). 

These longhaul tourists stay longer  
(two weeks on average) and spend more. 
Britons showed the biggest per capita 
spending of 43,250.30 pesos (US$865) 
in November 2016, second only to South 
Koreans. 

and karst formation and rainforests. The long stretch of green 
scenery, from Antipolo City passing Tanay up to Pililla, is also 
good for cycling and motorbike excursions. Other activities 
include mountain climbing, trekking and spelunking.

Responsible travel 
Responsible travel options include helping communities in 
the Banaue Rice Terraces, a UNESCO World Heritage Site in 
Bohol. When an earthquake ruined many of Bohol’s an-
cient churches and other tourist attractions in late-2013, it 
spawned voluntourism as tourists were encouraged to help 
rebuild the community and develop new attractions to restore 
its tourism industry.

Super Bowl, a four-person raft ride; and Flow 
Rider, a surf simulator. There will also be 
eight designated shop and dine areas.

Great Santa Cruz Island
Known for its pink sand, this 1,877-ha 
island is bigger than Boracay and is just 20 
minutes by boat from Zamboanga City. A 
makeover is underway to tranform the island 
into a tourist day-trip attraction. Currently, 
plans include  assigning tourist police, 
improving facilities such as washrooms and 
huts, and designing packages combining the 
island with city, industrial, gastronomy and 
other tours.

I’m Hotel in Makati
I’m Hotel in Makati, a sister property to Hotel 
H2O in Manila, opened in October 2016 
with 100 rooms, a 3,800m2 onsen spa with 
state-of-the-art facilities, an infinity pool, 
MICE facilities and most other facilities. The 
remaining 334 rooms will open this year.  

r.nagy/shutterstock

I’m Hotel in Makati

Inspiring themes

Makati skyline at night

Banaue Rice Terraces
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Thai Airways International Germany’s Matthias Horn, Jesada Chandrema and  
Thongchai Tungkasareeruk

Ministry of Hotels and Tourism (MOHT) Myanmar’s Khaing Mee 
Mee Htun, Myanmar Tourism Federation’s (MTF) May Myat 
Mon Win and Yan Win, The Republic of the Union of Myan-
mar’s Ohn Maung, Government of Chin State’s Salai Isaac 
Khen, MOHT’s Khin Than Win and MTF’s Phyo Wai Yar Zar

Harbour Plaza North Point Hong Kong’s Amanda Chan, Harbour Grand Kowloon’s Doris Li, Harbour Plaza Metropolis Hong 
Kong’s Lucetta Chan, EuroMarketingConnections Germany’s Petra Becker, Shoestring Germany’s Susanne Rietbergen-
Hänsel, The Kowloon Hotel’s Vicki Cheng and Harbour Grand Hong Kong’s Becky Chan

Kuoni Switzerland’s Ruth LandoltHeritage Madurai India’s Dillip Kumar Mudra

Below: An old familiar face in a new 
place: Judy Lum (left), for years with 
Tour East, is now at Diethelm Travel 
Singapore. Pictured with Diethelm 
Travel Group Thailand’s Lisa Fitzell

Ministry of Hotels and Tourism (MOHT) Myanmar’s Khaing Mee 
Mee Htun, Myanmar Tourism Federation’s (MTF) May Myat 
Mon Win and Yan Win, The Republic of the Union of Myan-
mar’s Ohn Maung, Government of Chin State’s Salai Isaac 
Khen, MOHT’s Khin Than Win and MTF’s Phyo Wai Yar Zar

Below: An old familiar face in a new 

Gallery

Out and about in Asia By Caleb Richard Lai

Government of Assam’s Anamika Tewari 
and Assam Tourism Development Corpo-
ration’s Manas Hazarika
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Gallery

Opportunities galore By Caleb Richard Lai

Tourism Promotions Board (TPB) Philippines’ Theresita Landan, Joselito Gregorio, Susan del Mundo, Department of Tourism, 
Philippines’ Wanda Corazon Tulfo-Teo, Allan Canizal and Meggie Valdes, and TPB’s Nedalin Miranda

Central Java Provincial Youth, Sport and Tourism’s Trenggono Y A, Embassy of Indonesia Germany’s Fauzi Bowo, Ministry 
of Tourism, Republic of Indonesia’s Nia Niscaya and Idge Pitana, Government of South Sumatera Province’s Irene Camelyn 
Sinaga and PATA Indonesia Chapter’s Poernomo Siswoprasetijo

Somatheeram Health Group Germany’s Lars Mallwitz and Angelika 

Onyx Hospitality Group Sri Lanka’s Pandula Weerakoon, Onyx Hospitality Group 
Thailand’s Sophia Altamirano and Peter Henley, Onyx Hospitality Group  
Germany’s Marion Steffin and Onyx Hospitality Group UK’s Rodolfo Bignone

Bangkok Airways Thailand’s Chulin Kocharoen, Prote Setsuwan and Varong 
Israsena 

Top Travel & Tours India’s R K Mathur, Shiv Vilas India’s Rahul 
Kaushal and Top Travel & Tours India’s Rajinder Dhar

(Third from left) Dholpur Palaces & Lodges India’s Jitender 
Sharma and Alsisar Hotels India’s Dhruv Singh

Polynesia Select Germany’s Anne Neumann and Anja Zirkel-
bach, and All Pacific Travel Concept Fiji’s Monika Oldenburg

Nathan Travel Germany’s Margaret Nathan, Turama Pacific 
Travel Group’s Robert Skews and Cook Islands Tourism 
Corporation’s Noeline Mateariki

STA Travel Germany’s Sonja Köhler and 
Cornelia Zausinger 

Manta Reisen Switzerland’s Christa 
Hürlimann
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